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CHAROTAR UNIVERSITY OF 

SCIENCE & TECHNOLOGY 

Education Campus ð Changa, (ECC), hitherto a conglomerate of institutes of professional 

education in Engineering, Pharmacy, Computer Applications, Management, Applied 

Sciences, Physiotherapy and Nursing, is one of the choicest destinations by students. It has 

been transformed into Charotar University of Science and Technology (CHARUSAT) 

through an Act by Government of Gujarat. CHARUSAT is permitted to grant degrees under 

Section-22 of UGC- Govt. of India. 

The journey of CHARUSAT started in the year 2000, with only 240 Students, 4 Programmes, 

one Institute and an investment of about Rs. 3 Crores (INR 30 million). At present there are 

seven different institutes falling under ambit of six different faculties. The programmes 

offered by these faculties range from undergraduate (UG) to Ph.D degrees including M.Phil. 

These faculties, in all offer 51 different programmes. A quick glimpse in as under: 

Faculty Institute  Programmes 

Offered 

Faculty of Technology & 

Engineering 

Chandubhai S. Patel Institute of 

Technology 
¶ B.Tech 
¶ M.Tech 

¶ Ph.D 
Faculty of Pharmacy Ramanbhai Patel College of 

Pharmacy 
¶ B.Pharm 
¶ M.Pharm 

¶ Ph.D 
PGDCT /  
PGDPT  

Faculty of Management Studies Indukaka Ipcowala Institute of 

Management 
¶ M.B.A 
¶ PGDM 

¶ Ph.D 
¶ Dual Degree 

BBA+MBA  
Faculty of Computer Applications Smt. ChandabenMohanbhai Patel 

Institute of Computer Applications. 
¶ M.C.A/MCA 

(Lateral) 

¶ M.Sc IT 
¶ Ph.D 

¶ Dual Degree 
BCA+MCA 

Faculty of Applied Sciences P.D. Patel Institute of Applied 

Sciences 
¶ M.Sc 
¶ M.Phil 

¶ Ph.D 

¶ Dual Degree 
B.Sc+M.Sc 

Faculty of Medical Sciences ¶ Ashok and Rita Institute of 
Physiotherapy 

¶ B.PT 

¶ M.PT 
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¶  

¶ Manikaka Topawala Institute of 
Nursing 

¶  

¶ Charotar Institute of 
Paramedical Sciences  

¶ Ph.D 

¶ B.Sc (Nursing) 
¶ M.Sc 

¶ PGDHA 
¶ PGDMLT 

¶ GNM 

¶ Ph.D 
 

The development and growth of the institutes have already led to an investment of over 

Rs.125 Crores (INR 1250 Million).  The future outlay is planned with an estimate of Rs.250 

Crores (INR 2500 Million). 

The University is characterized by state-of-the-art infrastructural facilities, innovative 

teaching methods and highly learned faculty members. The University Campus sprawls over 

105 acres of land and is Wi-Fi enabled. It is also recognized as the Greenest Campus of 

Gujarat.  

CHARUSAT is privileged to have 360 core faculty members, educated and trained in IITs, 

IIMs and leading Indian Universities, and with long exposure to industry. It is also proud of 

its past students who are employed in prestigious national and multinational corporations. 

From one college to the level of a forward-looking University, CHARUSAT has the vision of 

entering the club of premier Universities initially in the country and then globally. High 

Moral Values like Honesty, Integrity and Transparency which has been the foundation of 

ECC continues to anchor the functioning of CHARUSAT. Banking on the world class 

infrastructure and highly qualified and competent faculty, the University is expected to be 

catapulted into top 20 Universities in the coming five years. In order to align with the global 

requirements, the University has collaborated with internationally reputed organizations like 

Pennsylvania State University ð USA, University at Alabama at Birmingham ð USA, 

Northwick Park Institute ðUK, ISRO, BARC, etc. 

CHARUSAT has designed curricula for all its programmes in line with the current 

international practices and emerging requirements. Industrial Visits, Study Tours, Expert 

Lectures and Interactive IT enabled Teaching Practice form an integral part of the unique 

CHARUSAT pedagogy.     

The programmes are credit-based and have continuous evaluation as an important feature. 

The pedagogy is student-centred, augurs well for self-learning and motivation for enquiry 

and research, and contains innumerable unique features like: 

¶ Participatory and interactive discussion-based classes. 
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¶ Sessions by visiting faculty members drawn from leading academic institutions and 

industry. 

¶ Regular weekly seminars. 

¶ Distinguished lecture series. 

¶ Practical, field-based projects and assignments. 

¶ Summer training in leading organizations under faculty supervision in relevant 

programmes. 

¶ Industrial tours and visits. 

¶ Extensive use of technology for learning. 

¶ Final Placement through campus interviews. 

Exploration in the field of knowledge through research and development and comprehensive 

industrial linkages will be a hallmark of the University, which will mould the students for 

global assignments through technology-based knowledge and critical skills. 

The evaluation of the student is based on grading system. A student has to pursue his/her 

programme with diligence for scoring a good Cumulative Grade Point Average (CGPA) and 

for succeeding in the chosen profession and life.  

 

CHARUSAT welcomes you for a Bright Future  
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CHARUSAT  

FACULTY OF MANAGEMENT STUDIES 

ACADEMIC REGULATIONS 

Bachelor of Business Administration (BBA) Programme 

To ensure uniform system of education, duration of undergraduate and post graduate 

programmes, eligibility criteria for and mode of admission, credit load requirement and 

its distribution between course and system of examination and other related aspects, 

following academic rules and regulations are recommended. 

1. System of Education 
 
The Semester system of education should be followed across The Charotar University of 
Science and Technology (CHARUSAT) both at Undergraduate and Masterõs levels. Each 
semester will be at least 90 working day duration.  Every enrolled student will be 
required to take a specified load of course work in the chosen subject of specialization 
and also complete a project/dissertation if any. 
 
2. Duration of Programme  

2.1 The Bachelor of Business Administration (BBA) programme of Charotar 

University of Science and Technology (CHARUSAT) is a three-year full-time 

under-graduate programme, leading to the award of the degree of Bachelor of 

Business Administration (BBA). 

3. Eligibility and mode of  admissions  

3.1 Candidate should have passed 12th standard (or equivalent) examination (any 

stream) with English as a subject is eligible for admission to the BBA Programme 

and according to the regulations for admission decided by CHARUSAT from 

time to time. 

4.    Programme structure and Credits   

4.1 A student admitted to a program should study the course and earn credits 
specified in the course structure. The details of programme structure, credit 

requirements, areas of specialisation proposed to be offered, etc. are presented at 

Appendix ð I. 

5. Attendance 

5.1 All activities prescribed under these regulations and listed by the course faculty 

members in their respective course outlines are compulsory for all students 

pursuing the courses. No exemption will be given to any student from 

attendance except on account of serious personal illness or accident or family 

calamity that may genuinely prevent a student from attending a particular 
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session or a few sessions. However, such unexpected absence from classes and 

other activities will require to be condoned by the Dean/Principal. 

5.2 Student attendance in every course should be 80%. 

6 Course Evaluation 

6.1 The performance of every student in each course will be evaluated as follows: 

6.1.1 Internal evaluation by the course faculty member(s) based on continuous 

assessment, for 30% of the marks for the course; and 

6.1.2 Final examination by the University through written paper or practical test 

or oral test or presentation by the student or a combination of these, for 70% 

of the marks for the course.  

6.2 University Examination   

6.2.1 The final examination by the University for 70% of the evaluation for the 

course will be through written paper or practical test or oral test or 

presentation   or a combination of these.   

6.2.2 In order to earn the credit in a course, a student has to obtain a grade other 

than FF. 

6.3 Performance at Internal Evaluation Components & University Examination 

6.3.1 If a student secures minimum passing marks of 40% in the University 

examinations in any course but fails to obtain the minimum passing total 

percentage of 50%,, he/she has to repeat the university examination in the 

course till he/she secures the minimum passing total percentage of  50% 

Minimum percentage marks in 

University  Exam  for pass in any 

course 

Minimum total percentage 

marks (i.e. internal+ University) 

for pass in any course   

40% 50% 

 

6.3.2 If a student secures minimum passing marks of 40% in the University 

examinations in any course but fails to obtain the minimum passing total 

percentage of 50%, he/she has to repeat the university examination in the 

course till he/she secures the minimum passing total percentage of  50%. 

Grading 

6.4 The total of the internal evaluation marks and final University examination marks in 

each course will be converted to a letter grade on a ten-point scale as per the 

following scheme:  
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Grading Scheme: 

Range of Marks 

(%) 

Ó80 Ó75 

<80 

Ó70 

<75 

Ó65 

<70 

Ó60 

<55 

Ó55  

<60 

Ò50 

 <55 

<50 

Letter Grade AA AB BB BC CC CD DD FF 

 Grade Point 10 9 8 7 6 5 4 0 

 

6.5 The studentõs performance in any semester will be assessed by the Semester Grade 

Point Average (SGPA). Similarly, his performance at the end of two or more 

consecutive semesters will be denoted by the Cumulative Grade Point Average 

(CGPA).  The SGPA and CGPA are calculated as follows: 

(i)  SGPA     =  × CiGi/ × Ci where Ci is the number of credits of course i 

    Gi is the Grade Point for the course i 

    and i = 1 to n,  n = number of courses in the semester 

(ii)  CGPA     =  × CiGi/ × Ci where Ci is the number of credits of course i 

    Gi is the Grade Point for the course i 

and i = 1 to n,  n = number of courses of all semesters up to which CGPA is computed. 

(iii)  No student will be allowed to move to the second academic year if  his/her CGPA 

is less than 3 at the end of the first academic year. 

(iv)  In addition to above, a student has to comply with the requirements of the 

regulatory bodies, wherever such requirements exist. 

(v) A student will have a maximum of four chances* after first appearing in that 

examination to clear that course, subject to the restriction on the span period 

stipulated in clause 2.2 above. 

(*Whenever the university conducts the examinations of that course, it will be 

considered as a chance, irrespective of whether the student appears for the 

examination or not.) 

8. Awards of Bachelor Degree 

8.1  Every student of the programme who fulfils the following criteria will be eligible 

for the award of the   degree: 

8.1.1 He should have earned at least minimum required credits as prescribed in 

course structure; and 

8.1.2 He should have secured a minimum CGPA of 5.0 at the end of the 

programme; 



 

© CHARUSAT 2014  Page 9 of 240 
 

8.2 Any student who fails to satisfy minimum requirement of CGPA will be allowed 

to improve the grades so as to secure a minimum CGPA for the award of degree.  

9.  Award of Class: 

The class awarded to a student in the programme is decided by the final CGPA as per 

the following scheme: 

 Distinction:  CGPA Ó 7.5 

 First class:  CGPAÓ 6.0 

 Second Class:  CGPAÓ 5.0 

10 Transcript: 

The transcript issued to the student at the time of leaving the University will contain a 

consolidated record of all the courses taken, credits earned, grades obtained, 

SGPA,CGPA and class obtained. 

11Exit Policy: 

The Exit Policy is applicable after 3 year with ð graduate degree of BBA and applies to a 
person who does not want to continue or who opts out of the dual degree programme 
upon the completion of the third year. 

12 MBA Programme under the Dual Degree Programme: 

All the students who pass the BBA programme as per the university guidelines / rules and 

regulations will be eligible for the entry into the post graduate MBA Programme and 

upon successful completion of the same will be awarded post graduate degree of Master 

of Business Administration (MBA). All academic rules and regulations and syllabus for 

post graduate degree of Master of Business Administration will be applied to the 

students of Dual Degree Programme as well.      
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Appendix ð I 
 

Details of BBA Programme Structure, Credit Requirements and 

Specialisation 
 

A1.  Programme Structure 

A1.1 The programme is structured into six semesters, consisting of classroom 

contact-based work and Organisation Attachment Programme. 

A1.2 Each semester will be for a minimum of 90 working days for classroom 

work, covering classroom contact sessions, laboratory/tutorial/library/group 

work, case discussions and presentation, field-based as well as 

library/internet search-based assignments and projects, classroom exercises, 

management and simulation games, short quizzes, and class tests. The 

duration for any organisational attachment/training during the semester and 

final University examinations will be in addition to the 90 working days.   

A1.3 Organisation Attachment Programme will be for a minimum duration of 45 

working days and will commence at the end of the second semester 

classroom work.  

 A1.4 The structure of the BBA programme is as shown in the following figure: 

Figure A1: BBA Programme Structure 
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 A2. Credits 

A2.1 Any student of the BBA programme who earns 150 credits by pursuing the prescribed 

course work and passing all tests, examinations, assignments, laboratory work, 

projects and all other evaluation components as per the passing standards of the 

University will be eligible for the award of the Bachelor of Business Administration 

(BBA) degree. 

A2.2 A credit for the BBA programme will mean fifteen (15) classroom contact sessions of 

sixty (60) minutes each or fifteen (15) laboratory/ tutorial/ library/ group work 

sessions of two hours (120 minutes) each, pursued over a semester. With a minimum 

of 90 working days spread over about 15 weeks at an average of 6 working days per 

week, a credit will mean, on an average, one classroom contact session of sixty (60) 

minutes  or one laboratory/ tutorial/ library/ group work session of two hours (120 

minutes) per week. 

A2.3 The current distribution of credits over the two-year period for classroom contact 

sessions and laboratory/ tutorial/ library/ group work sessions will be as follows: 

TableA2: Semester-wise Distribution of Credits  

Sl. 

No. 
Semester 

Number of 

Credits 

1 Semester - 1 24 

2 Semester - 2 24 

3 Semester ð 3 ð Classroom Work 24 

4 Semester - 4 24 

5 

Semester ð5 
(Including Organisation 
Attachment Programme) 

(24+6) 

30 

6 Semester - 6 24 

 Total Credits 150 

 

Notes:  * : Each classroom contact session will be of 60 minutes' duration. 

   ª : Each lab./ tutorial/ group work session will be of 120 minutes' duration. 
  

A2.4 All courses shown in the list of courses are compulsory for all BBA students. 

However, students will have the option of pursuing a total of four elective courses of 

four credits each, from the given elective streams out of the given list and two 

projects (Project-1 and Project -2) during fifth and sixth semesters respectively.  

A2.5 Some courses will have only classroom contact sessions and some others will have 

tutorial/ laboratory/ library/ group work sessions, as shown in the list of courses. 
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A3. Specialisation / Concentration in Functional Areas 

 A3.1 The institute will offer courses of specialisation in the following functional areas / 

streams of management: 

Table A3:  Areas/Streams of Specialisation/ Concentration  

Functional  Areas of Management 

¶ Marketing Management 
¶ Finance 

¶ Human Resource Management 
 

The Institute will endeavour to offer specialisation in as many areas/streams as 

possible from the above list. However, any specific area/ stream of specialisation/ 

course will be offered by the Institute during any year only if about twenty-five 

percent of the students opt for it and if the faculty resources are available.  

A3.2 Any student can claim to have specialised in a particular area/ stream if he has 

successfully completed  

(i)  At least two courses (amounting to a minimum of eight credits) in 
the area/ stream by taking electives offered in the area/ stream during 
the fifth and sixth semesters of the programme, and 

(ii)  Two projects of four credits in the area/stream during the fifth and 
sixth semesters of the programme. 

 

A3.3 Every student has to opt for specialisation in only one functional area of management 

for the award of BBA degree. 

A4. Sectoral Electives 

A4.1  The institute will offer courses of in the following Sectoral areas of management: 

Table A3:  Sectoral Areas  

Sectoral  Areas of Management 

¶ Information Technology 

¶ Healthcare 

¶ Banking and Insurance 

¶ Toursim and Hospitality  
 

The Institute will endeavour to offer course in as many areas/streams as possible 

from the above list. However, steasm / course will be offered by the Institute during 

any year only if about twenty-five percent of the students opt for it and if the faculty 

resources are available.  

A3.2 Any student can claim to have an understading in particular sector if he has 

successfully completed  
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(iii)  At least two courses (amounting to a minimum of four credits) in 
one specific sector offered in the area/ stream during the fifth and 
sixth semesters of the programme 

(iv)  A student may opt for only one sectoral elective out of four sectoral 
offered by the institute  by taking one course in semester V and VI. 
 

A4.3 However, no student will be allowed to specialise in more than one functional area / 

stream and / or Sectoral area of management. 

A5. Courses, Curricula and Revision 

A5.1 The Faculty Board of the Faculty of Management Studies and the Dean of the Faculty 

of Management Studies will keep the curricula current and in tune with the changes 

happening in the world of management and make it relevant to the needs of different 

organs of society. 

A5.2 The review of the programme, its structure, the course curricula, pedagogy and 

evaluation will be undertaken by the individual Boards of Studies at least once in 

every two years.  
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TEACHING & EXAMINATION SCHEME FOR  

DUAL DEGREE - BBA+MBA PROGRAMME  

Course 
Code 

Course Title 
Total Number 

of Credits 
Remarks 

Semester ð I 

BM101 Principles and Practices of Management 04 

Aural and Oral Communication  
is a non credit course. 

BM102 Foundation Course in Economics 04 

BM103 Fundamentals of Accounting 04 

BM104 Business Mathematics  04 

BM105 Introduction to Logic 04 

BM106 
Computer Fundamentals & Applications 
(Practical) ð 1 

02 

BM180 Aural and Oral Communication -- 

HS101-106 A Course from Liberal Arts 02 

  Total 24  

Semester ð II  

BM107 Business Economics 04 

 

BM108 Organization Behavior 04 

BM109 Managerial Accounting 04 

BM110 Business Statistics 04 

BM111 Case Analysis   04 

BM112 
Computer Fundamentals & Applications 
(Practical) ð 2 

02 

HS126 Communications Skills ð 1 02 

Total 24 

Semester ð II I 

BM201 Marketing Management 04 

 

BM202 Financial Management 04 

BM203 Human Resource Management 04 

BM204 Operations Management 04 

BM205 Cost Accounting 04 

BM206 Business Legends (Practical) 02 

HS122 Values and Ethics 02 

Total 24 

Semester ð IV 

BM207 Application of Research Methodology 04 

 

BM208 Operations  Research 04 

BM209 Business Laws 04 

BM210 Taxation Management 04 

BM211 Business Environment  04 

BM212 
Seminar on Contemporary Issues in 
Management (Practical) 

02 

HS127 Communications Skills ð 2 02 

Total 24 

 

 



 

© CHARUSAT 2014  Page 15 of 240 
 

Course 
Code 

Course Title 
Total Number 

of Credits 
Remarks 

Semester ð V 

BM301 
Organization Attachment Programme 
(Practical) 

06  

BM302 Strategic Management 04  

BM303 Management Information Systems 04  

 Specilazation Elective ð 1 04 ¶ A student can concentrate 
on any one of the elective 
streams from those that 
are offered for Semester V 
and VI 

¶ He / she can select any two 
courses from the given list 
(semester-wise) from the 
stream so selected. 

 Specilazation Elective ð 2 04 

BM305 Project -1 (Practical) 04  

 Sectoral Elective -1  02 

¶ A student can concentrate 
on any one of the four 
sectoral electives from 
those that are offered for 
Semester V and VI. 

HS124 Professional Communication 02  

 Total 30  

Semester ð VI 

BM306 
Entrepreneurship Development and 
Innovation Management 

04  

BM307 International Business 04  

 Specilazation Elective ð 3 04 ¶ A student can concentrate 
on any one of the elective 
streams from those that 
are offered for semester V 
and VI 

¶ He / she can select any two 
courses from the given list 
(semester-wise) from the 
stream so selected. 

 Specilazation Elective ð 4 04 

BM310 Project ð 2 (Practical) 04  

 Sectoral Elective ð 2 02 

¶ A student can concentrate 
on any one of the four 
sectoral electives from 
those that are offered for 
Semester V and VI. 

HS125 
Society, Governance and International 
Studies  

02  

 Total 24  

 Total Number of Credits 150  

Note: 

- For Theory Courses, each credit is equivalent to one contact session of 60 
minutes. 

- For Practical Courses, each credit is equivalent to two contact session of 60 
minutes.  
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BBA + MBA - Specialisation Streams and Courses 

Semester Semester ð V Semester - VI 
Stream / Area / 
Group Code 

MM  FM HRM  MM  FM HRM  

Elective / 
Specialisation 

Marketing  Finance 
Human 

Resource 
Marketing  Finance 

Human 
Resource 

Course 1 - Code BM311 BM321 BM331 BM316 BM326 BM336 

Course 1 Name 
Consumer 
Behaviour 

Advanced 
Financial 

Management 

Advanced 
HRM 

Brand 
Management 

Indian 
Financial 
System 

Compensation 
Management 

Course 2 ð Code BM312 BM322 BM332 BM317 BM327 BM337 

Course 2 Name 
Sales 

Management 

Advanced 
Financial 

Accounting 

Organisation 
Development 

Services 
Marketing 

Stock Market 
Operation 

Building 
Learning 

Organisations 

Course 3 ð Code BM313 BM323 BM333 BM318 BM328 BM338 

Course 3 Name 
Advertising and 
Sales Promotion 

Auditing 
Principles 

and Practices 

Industrial 
Relations 

Industrial 
Marketing 

Advanced 
Cost and 

Management 
Accounting 

Emerging 
Issues In 
Human 

Resource 
Management 
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BBA + MBA - Sectoral Electives and Courses 

Semester Semester ð V Semester - VI 
Sectoral 
Electives 

IT HC B & I  T & H  IT HC B & I  T & H  

Elective / 
Specialisation 

Information 
Technology 

Health Care 
Banking and 

Insurance 
Tourism and 
Hospitality  

Information 
Technology 

Health Care 
Banking and 

Insurance 
Tourism and 
Hospitality  

Course 1 - Code BM361 BM371 BM381 BM391 BM362 BM372 BM382 BM392 

Course Name 
Information and 
Technology - 1 

Health Care 
Management - 1 

Banking and 
Insurance - 1 

Tourism and 
Hospitality - 1 

Information and 
Technology ð 2 

Health Care 
Managementð 2 

Banking and 
Insurance - 2 

Tourism and 
Hospitality - 2 
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Annexure ð A ð BBA + MBA Teaching / Evaluation Scheme 

BBA - Semester ð I 

Course 

Code 
Course Name Credits 

Teaching Scheme 

Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM101 
Principles and Practices of 

Management 
4 4 --- 4 30 70 100 --- --- --- 

BM102 
Foundation Course in 

Economics 
4 4 --- 4 30 70 100 --- --- --- 

BM103 Fundamentals of Accounting 4 4 --- 4 30 70 100 --- --- --- 

BM104 Business Mathematics  4 4 --- 4 30 70 100 --- --- --- 

BM105 Introduction to Logic 4 4 --- 4 30 70 100 --- --- --- 

BM106 
Computer Fundamentals & 

Applications (Practical) - 1 
2 --- 4 4 --- --- --- 30 70 100 

BM180 
Aural and Oral 
Communication 

--- --- 2 2 --- --- --- --- --- --- 

HS101-
106 

A Course from Liberal Arts 
2 2 --- 2 --- --- --- 50 50 100 

 Computer Lab  
  4 04       

 Library  
  2 02       

 MANAS 
  2 02       

 Total 24 22 14 36 150 350 500 80 120 200 
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BBA - Semester ð II 

Course 

Code 
Course Name Credits 

Teaching Scheme 
Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM107 Business Economics 4 4 --- 4 30 70 100 --- --- --- 

BM108 Organization Behavior 4 4 --- 4 30 70 100 --- --- --- 

BM109 Managerial Accounting 4 4 --- 4 30 70 100 --- --- --- 

BM110 Business Statistics 4 4 --- 4 30 70 100 --- --- --- 

BM111 Case Analysis   4 4 --- 4 30 70 100 --- --- --- 

BM112 
Computer Fundamentals & 

Applications (Practical) - 2 
2 --- 4 4 --- --- --- 30 70 100 

HS126 Communication Skills ð1 
2 2 --- 2 30 70 100 --- --- --- 

 Computer Lab  
  4 4       

 Library  
  4 4       

 MANAS 
  2 2       

 Total 24 22 14 36 180 420 600 30 70 100 
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BBA - Semester ð III  

Course 

Code 
Course Name Credits 

Teaching Scheme 
Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM201 Marketing Management 4 4 --- 4 30 70 100 --- --- --- 

BM202 Financial Management 4 4 --- 4 30 70 100 --- --- --- 

BM203 
Human Resource 

Management 
4 4 --- 4 30 70 100 --- --- --- 

BM204 Operations Management 4 4 --- 4 30 70 100 --- --- --- 

BM205 Cost Accounting 4 4 --- 4 30 70 100 --- --- --- 

BM206 Business Legends 2 --- 4 4 --- --- --- 30 70 100 

HS122 Values and Ethics 
2 2 --- 2 30 70 100 --- --- --- 

 Computer Lab  
  4 4       

 Library  
  4 4       

 MANAS 
  2 2       

 Total 24 22 14 36 180 420 600 30 70 100 
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BBA - Semester ð IV 

Course 

Code 
Course Name Credits 

Teaching Scheme 
Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM207 
Application of Research 

Methodology 
4 4 --- 4 30 70 100 --- --- --- 

BM208 Operations  Research 4 4 --- 4 30 70 100 --- --- --- 

BM209 Business Laws 4 4 --- 4 30 70 100 --- --- --- 

BM210 Taxation Management 4 4 --- 4 30 70 100 --- --- --- 

BM211 Business Environment 4 4 --- 4 30 70 100 --- --- --- 

BM212 

Seminar on Contemporary 

Issues in Management 

(Practical) 

2 --- 4 4 --- --- --- 30 70 100 

HS127 Communication Skills ð 2 
2 2  2 30 70 100 --- --- --- 

 Computer Lab  
  4 4       

 Library  
  4 4       

 MANAS 
  2 2       

 Total 24 22 14 36 180 420 600 30 70 100 
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BBA - Semester ð V 

Course 

Code 
Course Name Credits 

Teaching Scheme 
Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM301 
Organization Attachment 

Programme (Practical) 
6 --- 12 --- --- ---  30 70 100 

BM302 Strategic Management 4 4 --- 4 30 70 100 --- --- --- 

BM303 
Management Information 

Systems 
4 4 --- 4 30 70 100 --- --- --- 

 Specilazation Elective ð 1 4 4 --- 4 30 70 100 --- --- --- 

 Specilazation Elective ð 2 4 4 --- 4 30 70 100 --- --- --- 

BM305 Project -1 (Practical) 4 --- 8 8 --- ---  30 70 100 

 Sectoral Elective ð 1  2 2 --- 2 30 70 100 --- --- --- 

HS124 Professional Communication 
2 2  2 --- --- --- 30 70 100 

 Computer Lab  
  6 6       

 MANAS 
  2 2       

 Total 30 20 16 36 150 350 500 90 210 300 
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 BBA - Semester ð VI  

Course 

Code 
Course Name Credits 

Teaching Scheme 
Evaluation Scheme 

Theory Practical 

Theory Practical 
Total 

Hours 
Internal  External Total Internal  External Total 

BM306 
Entrepreneurship Development 

and Innovation Management 
4 4  4 30 70 100 --- --- --- 

BM307 International Business 4 4  4 30 70 100 --- --- --- 

 Specilazation Elective ð 3 4 4  4 30 70 100 --- --- --- 

 Specilazation Elective ð 4 4 4  4 30 70 100 --- --- --- 

BM310 Project ð 2 (Practical) 4  8 8    30 70 100 

 Sectoral Elective ð 2 2 2  2 30 70 100 --- --- --- 

HS125 
Society, Governance and 
International Studies  

2 2 --- 2 25 25 50 25 25 50 

 Computer Lab  
  6 6       

 MANAS 
  2 2       

 Total 24 20 16 36 175 375 550 55 95 150 
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BM101:  PRINCIPLES AND PRACTICES OF MANAGEMENT 
(PPM) 

 YEAR 1, SEMESTER 1 
I. Number of Credits : 4 

II.           Course Objectives 

The objectives of this course are: 

¶ To expose the students to the different functions performed by 
managers, the roles they have to play for those functions, and the 
knowledge and skills they have to develop for the roles through real-life 
examples. 

¶ To provide the necessary foundation for all other courses based on 
management practices across the world. 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Nature of Management  

¶ Meaning of management 

¶ Nature, significance, objectives of management 

¶ Principles of management 

¶ Levels of management and managerial skills applied at 
different levels of management. 

¶ Management as a science, an art, a process, a profession 

¶ F. W. Taylorõs contribution to management 

¶ Henry Fayols contribution to management 

10 

2 

Planning 

¶ Meaning of planning 

¶ Nature, significance, constraints of planning 

¶ Planning process 

¶ Planning premises and its importance 

¶ Types of plans 

¶ Types of decision:: 

¶ Strategic and tactical decisions, long and short term 
decisions, programmed and nonprogrammed decisions 

¶ Forecasting 

¶ Decision Making 

10 

3 

Organising 

¶ Meaning of organizing 

¶ Nature, significance, limitations of organizing 

¶ Process of organizing 

¶ Principles of organizing 

¶ Span of management and factors affecting span of 
management 

¶ Departmentation 

¶ Delegation 

¶ Centralisation ð Decentralisation 
 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Types of Organisations 
o Formal Organisations 
o Informal Organisations 

4 

Staffing 

¶ Meaning of staffing 

¶ Importance of staffing function 

¶ Recruitment 

¶ Selection 

¶ Job Analysis 

¶ Training 

10 

5 

Directing  

¶ Meaning, nature, importance, principles, components 

¶ Motivation 

¶ Leadership 

¶ Communication 

10 

6 

Control  

¶ Meaning, nature, process, importance. 

¶ Principles of effective control 

¶ Breakeven analysis as a control technique 

¶ Budget as a tool of control 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 
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V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of 
micro-economics to managerial decision-making at the firm level. There will be one 
major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ An appreciation of the principles of management and basic functional areas of 
management. 

 
VIII.  Reference Material 

 
Text-book 

1. L. M. Prasad; Principles of Management; Sultan Chand and Sons, Latest 
Edition. 

Reference Books 

1. KarminderGhuman and K. Aswathapa; Management ð Concept, Practice and 
Cases; Tata McGraw Hill; Latest Edition 

2. Gupta, Sharma and Bhalla; Principles of Business Management; Kalyani 
Publications; Latest Edition 
  

Journals / Magazines / Newspapers 

1. Harvard Business Review 
2. Academy of Management Review 
3. California Management Review 
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BM102:  FOUNDATION COURSE IN ECONOMICS (FCE) 

 YEAR 1, SEMESTER 1 
I. Number of Credits : 4 

II.  Course Objectives 
 

The objectives of this course are: 

¶ To provide basic understanding of economics. 
¶ To provide understanding of principles of economics to understand our 

economy. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Economics: The World Around You 

¶ Nature and Scope  of Economics  

¶ Basic  Concepts: Goods, Utility, Value and Price, Wealth, 
Stocks and Flows 

¶ Methods, Laws and Assumptions of Economic Theory 

¶ Micro-and-Macroeconomics and Economics Theory 

¶ Economy and Its Basic Problems 

¶ Economic Systems  

10 

2 

Consumption Theory 

¶ Meaning and Importance of Consumption  

¶ Meaning,  Characteristics and Classification of Human 
Wants 

¶ The Neo-Classical Utility Analysis 

10 

3 

Theory of Demand 

¶ Meaning of Demand 

¶ Determinants of Demand  

¶ Individual Demand Schedule and curve 

¶ Market Demand Schedule and Curve  

¶ Changes in Demand 

¶ The Law of Demand 

¶ Short- Run and Long-Run Demand Curves 

¶ Defects of Utility Analysis  

10 

4 

Theory of Supply and Market Equilibrium  

¶ Meaning of Supply 

¶ Determinants of Supply 

¶ Individual and Market Supply  Schedule and curve 

¶ Changes in Supply 

¶ The Law of Supply 

¶ Market Equilibrium  
 

10 

5 

The Economics of Factors of Production  
¶ Factors of Production  

¶ Characteristics of Land and Labour 

¶ Division of Labour and Machinery 
¶ Capital and Capital Formation 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Localisation of Industries 
¶ Scale of Production 

6 

Introduction to Macro -Economic Concepts 

¶ Circular Flow of Income 

¶ Production Possibilities Frontier   

¶ National Income (Basic concepts only) 

¶  Functions of Money 

¶ Inflation and Deflation 

¶ Unemployment and Full employment 

¶ Business Cycle  

¶ Earnings and Discrimination 
¶ Income Inequality and Poverty 

10 

 Total  60 
 

V. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

VI. Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VII.  External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of 
micro-economics to managerial decision-making at the firm level. There will be one 
major integrated case. 

VIII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ An appreciation of the principles of micro-economics and their potential for firm 
level decision-making; and 

¶ A keen desire for reading news of economic and financial changes/developments 
on a regular basis, and engaging in discussion and critical evaluation of such 
developments.   

 
IX. Reference Material 

 
Text-book 

1. M L Jhingan, Principles of Economics, Vrinda Publications Ltd, Latest 
Edition 

 
Reference Books 

1. RuddarDutt and K.P.M Sundharam ,Indian economy, S.Chand, Latest 
Edition 

2. Mankiw, Principles of Economics, Cengage Learning, Latest Edition 
3. Joseph G. Nellis, David Parker, Principles of Business Economics, Pearson 

Education, Latest Edition 
4. K.K. Dewett, Modern Economic Theory, S. Chand, Latest Edition 
5. Geetika, PiyaliGhosh, Purba Roy Choudhary, Managerial Economics, 

McGraw Hill, Latest Edition 
 

Journals / Magazines / Newspapers 

1. Vikalpa 
2. IIMB Management Review 
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BM103:  FUNDAMENTALS OF ACCOUNTING  (FA)  
 YEAR 1, SEMESTER 1 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose the students to the different functions performed by 
managers, the roles they have to play for those functions, and the 
knowledge and skills they have to develop for the roles through real-life 
examples. 

¶ To provide the necessary foundation for all other courses based on 
management practices across the world. 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Basic Accounting Concepts 

¶ Background Of Accounting 

¶ Concepts:  
o Matching, Entity Concept 
o Cost Concept 

¶ Basis of Accounting 
o Objectives and Necessity 
o Accounts: Types and Classification; Basic Terms: 

Capital, Income, Expenditure, Expenses, Assets, 
Liabilities and Application to Problems. 

10 

2 

Journal and Ledger 

¶ Double Entry System 

¶ Journal And Recording of Entries In Journal With 
Narration 

¶ Ledger 

¶ Posting From Journal to Respective Ledger Accounts 

10 

3 
Bank Reconciliation Statement 

¶ Bank Transactions, Preparation of Simple Bank 
Reconciliation Statement 

10 

4 

Trial Balance 

¶ Need and Objectives; Application of Trial Balance 

¶ Different Types of Errors Escaped Trial Balance 
Preparation 

¶ Rectification of Errors 

10 

5 

Depreciation Accounting 

¶ Needs And Objectives 

¶ Concept And Application of Fixed And Reducing 
Installment Method 

¶ Application Of Above Methods with Purchase and Sale of 
Assets with Alteration (Excluding Retrospective Methods) 

10 

6 

Final Accounts 

¶ Concept Of Adjustment 

¶ Application Of Trading Account And Profit And Loss 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

Account To Get Gross Profit And Net Profit 

¶ Application Of Balance Sheet With Marshalling 

¶ Application Of Final Accounts Problems 
 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of 
micro-economics to managerial decision-making at the firm level. There will be one 
major integrated case. 
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VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Develop a thorough understanding of accounting records and how transactions 
are recorded in them; 

¶ To understand the recording process of depreciation. 

¶ To learn the process of preparation of final accounts 
 

VIII.  Reference Material 
 

Text-book 

1. Dhanesh K Khatri, Financial Accounting, Tata McGraw Hill, Latest Edition 

2. Dr.S.N. Maheshwari and Dr.S.K. Maheshwari, Financial Accounting, Vikas 

Publishing House , Latest Edition 

3. Pandey, I. M., òManagement Accountingó, Vikas Publishing House, Latest 

Edition 

 
Reference Books 

1. Horngreen : Financial Accounting 8/e Pearson Education, Latest Edition 
2. Ashok Banerjee, Financial Accounting, Second Edition, Excel Books, New Delhi, 

Latest Edition 
3. M.E. ThukaramRao, Accounting for Managers, New Age International 

Publishers, first edition, New Delhi, Latest Edition. 
4. S. K. Bhattacharyya,Accounting for Management-Vikas Publishing House, 

Latest Edition. 
5. N. P. Srinivasan, Accounting for Management, S Chand, Vikas Publishing House 
  
Journals / Magazines / Newspapers 

1. Asian Journal of Finance & Accounting 

2. Finance India 
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BM104:  BUSINESS MATHEMATICS (BM)  
 YEAR 1, SEMESTER 1 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose and provide the necessary foundation to the students to the 
different mathematical functions performed by managers. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Set Theory 

¶ Concept of Set 

¶ Types of Sets: Finite Set, Infinite Set, -Singleton Set. Empty 
Set. Equal Sets. Subsets. Proper 

¶ Subset. Equivalent Sets, Power Set, Disjoint Sets. 
Universal Set 

¶  Complement of Set, Intersection of Sets , Union of two Sets 
Difference of two Sets 

¶  Venn Diagram 

¶  De Morganõs Laws (with proof) 

¶  Cartesian Product of two Sets 

¶  Laws of Algebra of sets (with proof) 

¶  Applications of Set Theory 

10 

2 

Permutation and Combination 

¶  Fundamental Rule of Counting 

¶  Meaning and Properties of Permutation 

¶ Permutation of n-different things 

¶  Permutation of similar things 

¶  Permutation when things are repeated 

¶ Restricted Permutation 

¶ Meaning of Properties of Combination 

¶ Restricted Combination 

¶ Some results of Permutation and Combination 

10 

3 

Matrix  

¶ Meaning and Definition of matrix 

¶ Definitions of various types of matrices 

¶ Operation of matrices : Addition, Subtraction and 
Multiplication of matrices 

¶ Determinants of order 2 and order 3 

¶ Singular matrix. Non-singular matrix. Minor of order 2 
and order 3. Adjoin of a matrix. Cofactor of matrix 

¶ Inverse of matrix (of order 2 X 2 and 3 X 3 only) 

¶ Solution of simultaneous linear equations in two and three 
unknowns using definition of matrix inverse 

¶ Cramerõs Rule 

¶ Application of matrices 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

4 

Functions 

¶ Meaning and Definition of Function 

¶ Different types of functions : Linear, Quadratic 

¶ Functions used in Economics and Commerce : Supply 
functions, Demand function, Cost Function, 

¶ Revenue function, Profit function 

¶ Break-Even-Point Analysis  

10 

5 

Arithmetic and Geometric progressions 

¶ Meaning of Sequence and Series 

¶ Introduction to Sigma Notation 

¶ Arithmetic Progression (AP)  

¶ Representation of terms in AP 

¶ Geometric Progression (GP)  

¶ Representation of terms in GP 

¶ Examples and Applications of AP and GP 
Limit  

¶ Meaning and Definition of Limit 

¶ Properties of Limit (without proof) 

¶ Some standard results of limit 

10 

6 

Differentiation  

¶ Meaning and Definition of Derivative & Differentiation 

¶ Derivatives of some functions (by definition) 

¶ Rules of Differentiation (without proof) 

¶ Some standard results of Derivatives  

¶ Differentiation by method of Substitution 

¶ Logarithmic Differentiation 

¶ Differentiation of implicit functions, explicit functions, 
composite functions 

¶ Parametric Differentiation 

¶ Second order derivative 

¶ Application of Derivatives: Maxima and Minima of a 
function. Average and Marginal functions of Cost 

¶ Revenue and Profit functions. 
Integration  

¶ Meaning and Definition of Integral & Integration 

¶ Some standard results of integration 

¶ Indefinite and Definite Integration 

¶ Rules of Integration (without proof) 

¶ Integration by substitution 

¶ Integration by parts 

¶ Integration by partial traction (linear fractions only) 

¶ Definite Integration : Definition and properties of definite 
integral 

¶ Application of Integration: Total Cost from Marginal 
Cost, Total Revenue from Marginal Revenue 

Co-ordinate Geometry 

¶ Introduction to Line, Quadrants and Co-Ordinates 

¶ General Equation of Straight Line 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Some standard forms of equations Straight line: Equation 
of a line joining two given points. 

¶ Equation of a line having slope and passing through a given 
point. Equation of a line having slope and making intercept 
on Y axis, Equation of a line making intercepts on both 
axis 

¶ Concept and properties of parallel and perpendicular lines 
 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

 

 



 

© CHARUSAT 2015  Page 38 of 240 
 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of 
micro-economics to managerial decision-making at the firm level. There will be one 
major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Develop a thorough understanding of mathematical expressions used in business. 
 

VIII.  Reference Material 
 

Text-book 

1. F. M. Wilkes, Mathematicsfor Business; Finance and Economics,  International 

Thomson Business Press, Latest Edition 

 
Reference Books 

1. Thomas and Kinney, Calculus, Pearson Education, Latest Edition 
2. Chiang, Fundamental Methods of Mathematical Economics, McGraw-Hill 

Publication, Latest Edition 
3. M. Raghavachari, Mathematics for Management, Tata McGraw Hill 

Publication, Latest Edition 
4. Sancheti and Kapoor, Business Mathematics, Sultanchand Publications, Latest 

Edition 
  

Journals / Magazines / Newspapers 

1. Margin- The Journal of Applied Economic Research 
2. South Asia Economic Journal 
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BM105: INTRODUCTION TO LOGIC  (ILO)  

 YEAR 1, SEMESTER 1 
I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose the students to the need for critical thinking practice as a necessary 
ingredient in decision-making capabilities; 

¶ To inculcate in them the habit of analysis as a routine and enable them to seek 
and know the reasoning behind any situation, decision, data, information, news, 
etc.; and to demonstrate how to apply an analysis framework  

¶ To develop the students as managers who know how to think, i.e. how to 
become independent, self-directed thinkers and learners, to introduce the key 
steps of case analysis, output of recommendations and writing skills. 

 
III.   Course Outline 

 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Logic, Language And Reasoning 

¶ Introduction to the basic concepts of logic: Propositions, 

¶ Arguments, premises, conclusions, deductive and inductive 
arguments, validity and truth. 

¶ How to analyze arguments 

¶ Functions of language: Emotive and neutral language, 
ambiguity and disputes. Structure of definitions. 

¶ Fallacies and its types: relevance, defective induction, 
presumption, and ambiguity 

10 

2 

Deductive logic 

¶ Categorical propositions and the theory of deduction  

¶ Square of opposition 

¶ Visual logic 

¶ Syllogism in daily language and categorical 
syllogism 

¶ The basics of Symbolic logic 

¶ Basic methods of deduction 

10 

3 

Inductive Logic 

¶ Quantification and its methods 

¶ Inductive Logic 

¶ Analogical and Causal Reasoning 

¶ Understanding the scientific functions of hypothesis 

¶ Basics of probability 

10 

4 

Logic in Indian and Western Philosophical Systems 

¶ Indian philosophy and the main schools of thought 

¶  Concept and tradition of logic in Indian philosophy 

¶ Introduction to the history of logic in Western thought 

¶  Comparing Indian and Western systems of Logic 

10 

5 
Logical Fallacies 

¶ Fallacies of Relevance 
10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Fallacies of Insufficient Evidence Arguments 

¶ Analyzing Arguments 

¶ Evaluating Arguments 

¶ Informal Logic 

¶ Categorical Logic 

¶ Propositional Logic 

¶ Inductive Reasoning 

6 

Researching and Writing Arguments 

¶ Finding, Evaluating and Using Sources 

¶ Writing Argumentative Essays 

¶ Practical Applications 

¶ Thinking Critically about the media 

¶ Science and Pseudoscience 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of 
micro-economics to managerial decision-making at the firm level. There will be one 
major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

The students should have developed an analytical and enquiring mindset that does 
not accept any information at face value, but evaluates critically its source and 
implications. 

 
VIII.  Reference Material 

 
Text-book 

1. Harry J. Gensler, Introduction to Logic, Routledge Publisher, Latest Edition 

2. James B. Nance and Douglas J. Wilson, Introductory Logic: Student, Canon Press, 

Latest Edition 

3. NripendraNath Biswas, Introduction to logic and switching theory, Gordon and 

Breach Science Publishers, Latest Edition 
 

Reference Books 

1. Irving M. Copi and Carl Cohen Come, Introduction to Logic, Latest Edition 
 

 Journals / Magazines / Newspapers 

1. Dialogue Journals and Critical Thinking 
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BM106: COMPUTER FUNDAMENTALS & APPLICATIONS (CFA)  

(PRACTICAL) ð 1 

 YEAR 1, SEMESTER 1 
I. Number of Credits : 2 

II.          Course Objectives 

The objectives of this course are: 

¶ This is an introductory course in basic computer use and  to expose the students 
to IT relevant to the immediate needs of managers; 

¶ Microsoft Office is powerful and popular application software that is used in 
businesses around the world. To enable them to develop proficiency in using 
certain components of the package includes MS Word, MS Excel, MS Power 
Point, MS Access and MS project. 

 
III.  Course Outline 

 

Module 
No. 

Title/Topic  

Classroom 
Contact / 

Lab 
Sessions 

1 

Introduction to Computers, Operating System, Windows & its 
Utilities  

¶ Computer system components, Input devices, Output devices, storage 
devices, computer storage elements, types of computers 

¶ Applications of computers, advantages of using computer 

6 

72 

Operating System 

¶ Computer software categories 

¶ Introduction to operating system 

¶ Types of User Interfaces 

¶ Functions of Operating Systems 

¶ Types of Operating Systems 

¶ Examples of Operating system 

¶ Booting Process 

6 

3 

Windows  

¶ Introduction to Windows, features of Windows, various versions 

¶ Components Of Windows 

¶ Desktop, icon, My computer, My documents, Network Neighborhood, 

¶ Recycle bin, start menu, taskbar, Windows Explorer 
¶ Control Panel 
¶ Date & time, display, mouse, user accounts, add & remove programs 

¶ Files and Folders - Folder Operations (creating, copying , moving and 
deleting) - Creating files & file operations 

¶ Creating Shortcuts 

¶ System Tools 

¶ Disk Defrag 

10 

4 

Internet and Outlook 

¶ What is Internet 

¶ Most popular internet services 

¶ Functions of Internet like email, WWW, FTP, Usenet, IRC, instant 

14 
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Module 
No. 

Title/Topic  

Classroom 
Contact / 

Lab 
Sessions 

messaging, Internet Telephony 

¶  How Internet works, Connecting to Internet, Managing emails, etc. 

5 

MS Word & Introduction to Excel  

¶ Creating, navigating and editing Word documents 

¶ Formatting viewing and printing a document 

¶ Inserting and removing page breaks, Header and footers 

¶ Working with tables and graphics 

¶ Working with objects 
Introduction To Excel  

¶ Concept of workbook, worksheet, workspace 

¶ Types of data 

¶ Formatting workbook 

¶ Conditional formatting 

¶ Sorting Data 

¶ Data validation 

¶ Data filter (Auto & Advance) 

¶ Charts 

¶ What if analysis 

¶ Goal seek 

¶ Scenario 

¶ Protecting Worksheet 

14 

6 

MS PowerPoint 

¶ Creating , browsing &saving Presentation 

¶ Editing & formatting slides 

¶ Linking multiple slides using hyperlinks and advance buttons 

¶ Using slide layouts 

¶ Adding notes to the slides 

¶ Editing and formatting slides 

¶ Working with slide masters 

¶ Inserting objects on the slide 

¶ Animating slides / objects 

¶ Rehearsing timings 

¶ Slide show 

¶ Slide show options(using pen pointer, highlighter) 

¶ Pack &go 

¶ Custom Show 

10 

 Total 60 
 

Pedagogy 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
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course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Sessions é About 24 Sessions 

¶  Lab/Tutorial Sessions é About 30 Sessions 

¶  Assignments é About 04 Sessions 

¶  Feedback é About 02 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

IV. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

V. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical 
computer-based tests and a viva-voce. 

VI. Learning Outcomes 
 

At the end of the course, the student should have developed: 

At the end of the course, the student should have learnt how to use computers 
and basic application software packages effectively for different types of work 
like formal report preparation, making presentations, using excel effectively to 
have aid in financial and statistical analysis, plan your activity and appointments 
using outlook and plan project for effective implementation.  Students will 
develop basic computer skills in above mentioned area which not only aid them 
in college studies but also helpful in the industry. 

 
VII.  Reference Material  

Text-book 

1. RP Soni, HarshalArolkar, Sonal Jain, Working with Personal Computer 
Software, Books India Publications, Ahmedabad, Latest Edition 

2. Stephen L. Nelson, The  Complete Reference : Office XP,  Tata McGraw-Hill  
Publication, Latest Edition 

3. Elaine Marmel, Microsoft Office Project, Wiley Publication, Latest Edition 
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Reference book 

1. Vishal Soni, Computer Applications for Management, Himalaya Publishing 
House., Latest Edition 

2. Business Data Analysis Using Excel, Oxford University Publication, Latest 
Edition 

3. Gary B. Shelly, Misty E. Vermaat, Thomas J. Cashman, Microsoft Office 2007:  
Introductory Concepts and Techniques, Premium Video Edition , Latest Edition 

4. Greg Harvey , Excel 2007 For Dummies [Paperback] , Latest Edition 
5. Joe Habraken, Microsoft Office 2010In Depth., Latest Edition 
6. Rajesh Sheshadri  , Excel With Excel An Executiveõs Handbook, Prakash books 

Publication, Latest Edition 
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BM180: AURAL AND ORAL COMMUNICATION (A&OL)  

 YEAR 1, SEMESTER 1 
I. Course Objectives  

 
¶ To develop effective inter-personal communication skills in the students. 

¶ To train the studentsfor expressing their ideas and thoughts with 
appropriate word usages and sentence construction.   

¶ To develop confidence in using English language fluently. 
 

II. Course Outline  
 

Module 

No.  

Topic  

 

Classroom Contact 

Sessions  

1 Introduction to Aural and Oral Communication Skills 01 

2 Vocabulary and Sentence Construction 

¶ Parts of Speech 

05 

3 Aural Communication Skills 

¶ Importance of Listening Skills 

¶ Process of Listening 

¶ Techniques of effective Listening 

¶ Listening Exercise 

¶ Comprehending and Following 

¶ Listening and Summarizing 

¶ Listening and Reporting 

¶ Note Taking 

12 

4 Oral Communication Skills 

¶ Understanding Spoken Usages 

¶ Importance of effective oral communication 

¶ Conversation exercises (functional usage) 

¶ Public Speaking and Presentation skills 

¶ Pronunciation 

12 

 Total 30 

 
III.  Pedagogy  

 
The course is based on experiential learning. Instructor will act more as facilitators in helping 

participants through the process of learning, using audio-videos, games, role plays, individual 

and group exercises, and participant presentations. The pedagogical mix will be as follows:  

 

¶  Classroom Contact Sessions é About 24 Sessions 

¶  Assignments é About 04 Sessions 

¶  Feedback é About 02 Sessions 
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IV. Evaluation  
 

At the end of the course the students will have to give a presentation / seminar. Certificate 

will be awarded to the students who have successfully completed the course.  

 

V. Learning Outcomes  
At the end of the course, the students should have developed the ability to construct 

sentences in English Language and express their thoughts with confidence. S/he should be 

able to listen actively to the spoken communication and understand as well as interpret them 

effectively.  

 

VI. Reference Material  
 

1. Sweeney Simon, English for Business Communication, 2nd edition, Cambridge 

Publication, Latest Edition 

2. Jones Leo, Alexan Richard, New International Business English, (2000) Cambridge 

Publication, Latest Edition 

3. Raman Meenakshi, Singh Praksh, Business Communication (2009), Oxford 

Publication, Latest Edition 

4. Flormata Theresa, Speech and Oral Communication (2003), Katha Publishing, Latest 

Edition 

5. Sethi J, Dhamija P, A course in Phonetics and Spoken English (2006) 2nd edition 

Prentice HOI Pvt. Ltd., Latest Edition 

6. Rotondo Jennifer and Rotondo Mike, Presentation Skills for Managers (2001) 

McGraw Hill , Latest Edition 

7. Donna Sylvie, Teach Business English (2000) Cambridge University Press, Latest 

Edition 
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HS 101 ðHS106: A COURSE FROM LIBERAL ARTS 
YEAR 1, SEMESTER 1 

 
I. Credits : 2 

II.  Course Objectives 

To help learners to 

¶ Recognize the nature of aesthetic values and explore elements of arts and 
aesthetics   with reference to personal, cultural and civic sphere 

¶ Connect art and aesthetics with Science and Technology to understand and 
extend research and innovation for a society 
 

III.  Courses 

Students may select any one course from the following: 

Sr. No. Course 

Code(s) 

Course Title(s) Credits 

1 HS101 Painting  
 
 
 

02 

2 HS102 Photography 

3 HS103 Sculpting 

4 HS104 Pottery and Ceramic Art 

5 HS105 Media and Graphic Design  

6 HS106 Art and Crafts 

 

IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 
interactive sessions. It may also run in the workshop mode. 
 

V. Evaluation 

The students will be evaluated continuously in the form of their consistent 
performance throughout the semester. There is no theoretical evaluation. 
There is just practical evaluation. The evaluation (practical) is schemed as 50 
marks for internal evaluation and 50 marks for external evaluation. 
 
Internal Evaluation 
Studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Participation  - 10 10 
2 Performance/ Activities - 10 10 
3 Project - 25 25 
4 Attendance  - 05 05 
 Total 50 
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External Evaluation 
University Practical examination will be for 50 marks and will test the 
performance, activities and creative presentations of the students with 
reference to the course selected:  
 

Sl. No. Component Number 
Marks per 
incidence 

Total 
Marks 

1 Viva / Practical  - 50 50 
Total 50 

 

VI. Learning Outcomes 

At the end of the course, students will have developed the ability to enjoy, 

interact with and perform arts and aesthetics; and will have developed the 

ability and creativity to transfer sense of design and innovation in science and 

technology. 
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HS101: PAINTING 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS101 Painting 02 02 -- -- 50 50 100 

 

II.  Course Objectives 

¶ To encourage/ foster creativity among the students 

¶ To introduce students to the fundamental processes of visual perception and 

artistic expression 

¶ To cultivate / spawn awareness among students about the significance of art 

history, art criticism and aesthetics 

¶ To help the students understand the meanings of concept, designs, shapes, 

colors, medium, and format 

¶ To give the students the first-handexperience of design, painting, colors, light, 

shapes, shades and other important aspects of painting 

¶ To develop in students an understanding of major styles and contemporary 

issues in painting 
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction toPainting  

¶ An Introduction to Painting 

¶ Principles of Composition 

¶ Medium and Techniques of Painting 

¶ History of Painting: Folk Indian Painting / 
Western Painting 

¶ 2D and 3D Painting 
 

2 

2 Drawing from Nature and Object 

¶ Objects of Drawing: Nature and Manmade / 
Artificial Objects 

¶ Drawing Still / Live Objects 

¶ Drawing  from Memory 

¶ Drawing from Life 

4 

3 Colour Design and Colour Value 

¶ Color Theory:  
Color wheel (primary/secondary, complementary), 
transparency/opacity, hue, value (intensity, 
brightness), chroma (saturation, purity) & 
temperature (warm/cold) 

6 
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¶ Color Contrast & Attributes :  
Interaction, harmony, psychology/mood, culture & 
expression 

¶ Media Characteristics & Surfaces:  
Acrylic, oil, paper, wood & canvas 
(primed/unprimed) 

4 Composition and Perspective 

¶ Composition:  
Space, movement, balance, asymmetry, rhythm, 
shapes, proportion & lighting 

¶ Perspective: An approximate reproduction 

¶ Types of Perspectives: 
Linear Perspective, One-point Perspective, Two-
point Perspective, Three-point Perspective, Four-
Point Perspective 

6 

5 Figure Drawing and Proportion 

¶ Proportions of the Human Body 

¶ Three  viewsð Anterior (front), Lateral (side) and 
Posterior (back) 

¶ Fundamental Proportion ð The Big Three 

4 

6 Sketching 

¶ Sketching and Freehand 

¶ Sketching Techniques 

¶ Sketch and Drawing Medium 

4 

7 Contemporary Issues in Painting  

¶ Contemporary Indian Art  

¶ Pioneers of Contemporary Indian Art 

¶ Contemporary Issues in Painting 

4 

Total Hours 30 

 

IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops(each 

of a day) will be organised during the semester. 

 
V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 
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Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 

incidence 
Total Marks 

1 Participation  - 10 10 

2 Performance/ Activities - 10 10 

3 Project - 25 25 

4 Attendance  - 05 05 

 Total 50 

 

External Evaluation 

University Practical examination will be for 50 marks and will test the 

performance, activities and creative presentations of the students with 

reference to the course selected:  

Sl. No. Component Number 
Marks per 

incidence 

Total 

Marks 

1 Viva / Practical  - 50 50 

Total 50 
 

VI. Major Learning Outcomes 

At the end of the course, a student will 

1. have cultivated a sense of creativity. 

2. beappreciative of art history, art criticism and aesthetics. 

3. be able to recognize the elements of arts in painting. 

4. have better cognizance and association of meaning of colors, shapes, and 

composition. 

5. be able to acknowledge the principles of painting as in design and colors, 

concept, medium and formats. 

6. have instantaneous painting experience about designing, lights, shades 

and colors and such other important aspects. 
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HS102: PHOTOGRAPHY 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS102 Photography 02 02 -- -- 50 50 100 

 

II.  Course Objectives 

¶ To introduce students to the tools and techniques of photography 

¶ To provide students a thorough understanding of the mechanism and 

operations of a camera and help them understand the importance of aperture, 

shutter speed, film speed, depth of field, movement, and light meters to create 

a master shot 

¶ To enable students to come out with a final project that demonstrates a single 

or a unified photographic idea or technique 

¶ To explain students varied types of photographic representation including 

appropriation, persona, mixed media, non-objective images and engage them 

into experimentation using digital media 

¶ To make students create a portfolio demonstrating creative uses of artificial 

and mixed lighting situations 
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction to Photography  

¶ Art, Design and Visualization 

¶ Basics of Photography and Various Types of Photography 

¶ Basics of Post Production 

¶ A Brief History of Photography: 
Early Experiments and Later Developments 

03 

2 Camera and Operating System 

¶ Role of Camera in the Photography 

¶ Types of Camera 
Pin-hole, box, folding, large and medium format cameras, 
single lens reflex (SLR) and twin lens reflex (TLR), 
miniature, subminiature and instant camera 

¶ Principal Parts of Photographic Camera 
Lens, Aperture, Shutters, various types and their functions, 
focal plane shutter and in-between the lens shutter, shutter 
synchronization, self-timer 

¶ Types of Lenses 

05 
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Single (meniscus), achromatic, symmetrical and 
unsymmetrical lenses, telephoto, zoom, macro, 
supplementary and fish-eye lenses 

¶ Different Models of Camera, their Features and Operating 
Systems 

¶ Camera and Size of the Image, Speed and Power of Lens 
3 Light and Shade 

¶ Reflection and refraction of light 

¶ Dispersion of light through a glass prism, lenses 

¶ Colour Filters:  
Different kinds, Red, yellow, green, neutral density, half 
filters, filter factor, colour correction filter 

¶ Photographic Light Sources: 
Natural source, the Sun, nature and intensity of the 
sunlight at different times of the day, different weather 
conditions 

¶ Artificial light sources:  
Nature, intensity of different types of light sources used in 
photography namely; (i) Photo flood lamp, (ii) Spot light, 
(iii) Halogen lamp, Barn doors and snoot, lighting stands 

¶ Flash unit: Bulb flash and Electronic flash, main 
components, electronic flash units, studio flash, slave unit, 
multiple flash, computer flash, x-contact, exposure table 

10 

4 Composition  

¶ Different kinds of image formations 

¶ Principal focus and focal length of the lens 
¶ Depth of field, angle of view and perspective 
¶ Perspective and composition 
¶ Rules of composition 

09 

5 Contemporary Issues in Photography  

¶ Present Day Photography 

¶ Contemporary Photographers and their Contributions 

¶ Major Issues in Contemporary Photography 

03 

Total Hours 30 

 

IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops (each 

of a day) will be organised during the semester.  
 

V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 
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Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Participation  - 10 10 
2 Performance/ Activities - 10 10 
3 Project - 25 25 
4 Attendance - 05 05 
 Total 50 

 

External Evaluation 

University Practical examination will be for 50 marks and will test the 

performance, activities and creative presentations of the students with 

reference to the course selected:  

Sl. No. Component Number 
Marks per 
incidence 

Total 
Marks 

1 Viva / Practical  - 50 50 
Total 50 

 

VI. Learning Outcomes 
At the end of the course, students will be able to 

¶ Understand, appreciate and demonstrate innovative approach, beauty and 

acute acumen in the area of photography 

¶ Develop photography skills and become familiar with the functions and 

importance of the visual elements of nature and artificial objects 

¶ Become independent thinkers who will contribute inventively and critically 

to culture through the making of art photography 

¶ Have thorough understanding and acute sense of light and shade, 

composition, and presentation of a piece of an art 

¶ Experiment and Represent the cultivated sense and skills in Photography to 

the mass 

¶ Prepare an impressive portfolio encompassing holistic approach to art and 

other the areas of study 
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HS103: SCULPTING 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS103 Sculpting 02 02 -- -- 50 50 100 

 

II.  Course Objectives 

¶ To promote creativity and aesthetic sense pertaining to Sculpting by 
introducing them to the history of sculpting, its basic concepts and 
contemporary techniques and issues 

¶ To help the students understand and develop the skill of sketching and 
drawing from life, natural and manmade objects and structures using various 
means like pencil, pen, ink, crayon, chalk, colour etc. 

¶ To help them understand methods and materials of sculpture i.e. clay, plaster, 
cement, wood, stone, bronze, enlarging and reducing devises, welding torch 
etc. 

¶ To help the students develop the sense of structure, and understand how 
forms achieve their structural unity through adherence to principles of 
physical nature of material being observed and studied (e.g. Plants, insects, 
minerals etc) 

¶ To introduce the basic visual elements of 2-D and 3-D designs with emphasis 
on fundamentals of two and three-dimensional designs  

¶ To acquaint the learners with various perspectives to draw and mould a 
sculpture 

¶ To make the learners understand the colour theory and its practical usages 

¶ To provide the students a sound background of the traditional and 
representational form in sculpture and enable them to develop their own 
vision 
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction to Sculpture  

¶ What Sculpture is and how it is different from other 
Arts 

¶ Basic elements, techniques, and history of sculpture 

¶ Form, Space and Basic Shapes in Sculpture  

¶ Casting materials, moldmaking, basic wood cutting 
and shaping, metal work, Welding, assembling, 
adhesives, plaster, mixing 

06 
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2 Fundamental Principles of Sculpture  

¶ Basic Principles of Aesthetics in Sculpture 

¶ Visual Principles ð balance, sequence, weight, and 
structural dynamics in sculpture 

¶ Structural Principles and communicative 
possibilities of sculpture 

10 

3 Process of Modeling 

¶ Additive and reductive processes 

¶ Major Techniques of Sculpture: 
Modeling, Carving, Pointing 

¶ Materials used in Modeling 

¶ Clay Modeling and Carving 

11 

4 Contemporary Issues in Sculpture 

¶ Sculpture and Present Day Context 

¶ Contemporary Sculptors and their Contribution 

¶ Major Contemporary Issues in Sculpture 

03 

Total Hours 30 

 

IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops (each 

of a day) will be organised during the semester.  

 
V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 

  

Int ernal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 

incidence 
Total Marks 

1 Participation  - 10 10 

2 Performance/ Activities - 10 10 

3 Project - 25 25 

4 Attendance  - 05 05 

 Total 50 
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External Evaluation 

University Practical examination will be for 50 marks and will test the performance, 

activities and creative presentations of the students with reference to the course 

selected:  

Sl. No. Component Number 
Marks per 

incidence 

Total 

Marks 

1 Viva / Practical  - 50 50 

Total 50 
 

VI. Learning Outcomes 

Upon successful completion of this course, students will be able to: 

¶ Incorporate basic principles of aesthetics into sculpture 

¶ Understand and apply basic concepts, styles and latest techniques of 

sculpting 

¶ Explore traditional and experimental materials and design for sculpture 

¶ Maintain a sketchbook of ideas and drawings to work out art project and to 

document coursework and discussions 

¶ Understand the latest jargons, and develop collaborative skills to exhilarate 

the speed of accomplishing the piece of art 

¶ Make their portfolio rich by accomplishing projects given during course 

¶ Become familiar with varied key sculptural techniques and formal ideas 

through hands-on workshops and experimentation with a variety of materials 

and three-dimensional assignments 

¶ Present their work with greater impact and confidence for future prospects 

¶ Get benefitted into other subjects of their study by developing broader and 

all-inclusive approach to learning. 
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HS104: POTTERY AND CERAMIC ART 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS104 

Pottery 

and 

Ceramic 

Art  

02 02 -- -- 50 50 100 

 

II.  Course Objectives 

¶ To encourage/ foster creativity among the students 

¶ To introduce students to the craft of clay working  

¶ To make the students able to create as well as appreciate expressive, beautiful 
three dimensional clay forms 

¶ To recognize and realize the physical, emotional, and spiritual benefits of 
working with clay, and to except and come to terms with clays humbling 
qualities 

¶ To build a higher-level understanding of the ceramic process, creating an 
awareness of the benefits of clay as a useful tool in their art therapy studies 
and practices 

¶ To develop a deeper knowledge of the ceramic process, and become more 
confident with their hand building and glazing techniques 

¶ To help them communicate an idea or emotion through their artwork 
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction to Clay  

¶ Elements and Materials of Ceramic Art and Shape 

¶ Prehistoric Cultures 

¶ Basics of Pinching, Slabbing and Coiling 

¶ Potterõs wheel, centring the clay, forming bowls and 
cylinders 

¶ Trimming and burnishing on the wheel 

¶ Sketching the Pottery Models 

5 

2 Types and Techniquesof Making Pottery 

¶ Types of Pottery: 
Porcelain Pottery, Earthenware Pottery, 
Stoneware Pottery 

¶ Techniques of Pottery: 
Hand-Built Pottery: Pinch, Coil, Slab 
Wheel-Thrown Pottery 

7 

http://www.ebay.com/sch/i.html?_trksid=p5197.m570.l1313&_nkw=porcelain+pottery&_sacat=0&_from=R40
http://www.ebay.com/sch/i.html?_trksid=p5197.m570.l1313&_nkw=Earthenware+Pottery&_sacat=0&_from=R40
http://www.ebay.com/sch/i.html?_trksid=p5197.m570.l1313&_nkw=Stoneware+Pottery&_sacat=0&_from=R40
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3 Methods of Making Pottery  

¶ Coil Method 

¶ Pinch Method 

¶ Slab Method 

8 

4 Decorating the Clays 

¶ Different Methods of Decoration 

¶ Textures in Pottery 

¶ Colours, Painting, Carving, Glazing etc. in Pottery 

7 

5 Contemporary Issues in Pottery and Ceramic 
Art  

¶ Present Day Pottery and Ceramic Art 

¶ Place of Pottery and Ceramic Art in 
Contemporary Art Society 

¶ Major Practitioners of Contemporary Pottery and 
Ceramic Art and their Contributions 

3 

Total Hours 30 

 
IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops (each 

of a day) will be organised during the semester.  

 
V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 

 
Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 

incidence 
Total Marks 

1 Participation  - 10 10 

2 Performance/ Activities - 10 10 

3 Project - 25 25 

4 Attendance  - 05 05 

 Total 50 
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External Evaluation 

University Practical examination will be for 50 marks and will test the 

performance, activities and creative presentations of the students with 

reference to the course selected:  

Sl. No. Component Number 
Marks per 

incidence 

Total 

Marks 

1 Viva / Practical  - 50 50 

Total 50 
 

VI. Learning Outcomes 

At the end of the course, the learners will  

¶ Have basic understanding of clay and glaze composition and formulation with 

emphasis on handbuilt ceramic forms.  

¶ Have explored a variety of hanbuilding methods including extended pinch, 

slab built and extruded forms 

¶ have learned firing and glazing methods for stoneware clay 

¶ have learned how finishing and decorating contribute or detract from the 

intention as an artist 

¶ Finally, a student will also have developed a sense of appreciation regarding 

how a unified, coherent form that is finely crafted is beautiful in its own right 
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HS105: MEDIA AND GRAPHIC DESIGN 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS105 

Media 

and 

Graphic 

Design 

02 02 -- -- 50 50 100 

 

II. Course Objectives 

¶ To encourage/ foster creativity among the students 

¶ To introduce students to the fundamentals of graphic designs 

¶ To cultivate / spawn awareness among students about the significance of art 
and designs, art criticism and aesthetics 

¶ To help the students understand the meanings of concept, designs, shapes, 
colors, print and medium 

¶ To give the students first-hand experience of working on Graphic Software 

¶ To develop in students an understanding of major issues, techniques and 
aspects of designs and print 
 

III.  Course Outline 

Module 
No. 

Ti tle/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction to Media and Graphic Design 

¶ Creating Art, Art in Context and Art as Inquiry 

¶ History of Graphic Design  

¶ Constructional, Representational, and 
Simplification Drawing 

03 

2 Layout and Design 

¶ Layout, Design and Aesthetics  

¶ Elements of Design 

¶ Principles of Design: 
Harmony, Balance, Rhythm, Perspective, 
Emphasis, Orientation, Repetition and Proportion 

¶ Impact/function of Design 

¶ Indigenous design practices   

¶ Role of design in the changing social scenario 

07 

3 Form and Space 

¶ Types of Forms: Man-made, Nature  

¶ Types of Space: Negative and Positive    

¶ Composition of Form and Space to create Layout 

¶ Exploring Creativity 

06 
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4 Computer Graphics 

¶ An Introduction to Graphic Software 

¶ Flash, Coreldraw, Illustrator and Photoshop 

¶ Pre-press Process 

04 

5 Fonts 

¶ Construction of Type 

¶ Anatomy of Type 

¶ Visual Language 

¶ Creating Logo and Symbol 

04 

6 Basic Print Media 

¶ An Introduction to Press and its Development 
Phases 

¶ Types of Press 

¶ Types of Printing Technologies 

¶ Post-press Processes 

03 

7 Contemporary Issues in Graphic Design 

¶ Present Day Graphic Designs 

¶ Contemporary Designers and their Contribution 

¶ Major Contemporary Issues in Graphic Design 

03 

Total Hours 30 

 
IV. Instruction Method and Pedagogy 

Teaching will be practical based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops (each 

of a day) will be organised during the semester. 
 

V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 
 

Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 

incidence 
Total Marks 

1 Participation  - 10 10 

2 Performance/ Activities - 10 10 

3 Project - 25 25 

4 Attendance  - 05 05 

 Total 50 

External Evaluation 

University Practical examination will be for 50 marks and will test the 

performance, activities and creative presentations of the students with 

reference to the course selected:  



 

© CHARUSAT 2015  Page 64 of 240 
 

Sl. No. Component Number 
Marks per 

incidence 

Total 

Marks 

1 Viva / Practical  - 50 50 

Total 50 
 

VI. Learning Outcomes 

At the end of the course, a student will 

¶ have cultivated a sense of creativity. 

¶ be appreciative of art and designs, art criticism and aesthetics. 

¶ be able to recognize the elements of arts in graphic design. 

¶ have better cognizance and association with the meaning of designs, 

shapes, colors, print and medium. 

¶ be able to design graphics using computer softwares like Photoshop, 

CorelDraw, and Illustrator. 
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HS106: ART AND CRAFT 
 

I. Credits and Schemes 

Sem 
Course 

Code 

Course 

Name 
Credits 

Teaching 

Scheme 
Evaluation Scheme 

Contact 

Hours/Week 

Theory Practical Total 

Internal External Internal External  

I HS106 

Art 

and 

Craft 

02 02 -- -- 50 50 100 

 

II.  Course Objectives 

¶ To encourage/ foster creativity among the students 

¶ To enable the students to work through the process of bringing an idea from 
conception to realization 

¶ To enable students to create artifacts that are visually expressive 

¶ To cultivate / spawn awareness among students about the significance of art, 
craft and aesthetics 

¶ To develop studentsõ graphic skills which may work towards the realization 
of ideas in the creation of 2D and 3D 

¶ To provide opportunities to students to be conversant with the use of a 
variety of materials, media, tools and equipments for Art and Craft  
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 An Introduction to Art and Craft  

¶ Basic Design and Forms 

¶ Space and Geometry 

¶ Elements of Nature and Object 

03 

2 Paper Cutting 

¶ Study of Designs 

¶ Context of Space and Form 

¶ Types of Textures and Papers 

¶ Principles of Paper Cutting 

05 

3 Design from Nature 

¶ Nature as a Source of Design 

¶ Principles of Designing Natural Object 

¶ Decorative Forms 

¶ Cutting, Collaging, Embossing and Itching 

08 

4 Card Board Modelling 

¶ Principles of Form and Space 

¶ Dimensions of Space and Shape 

¶ Process of Modeling and Decoration 

06 
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5 Print Making  

¶ An Introduction to Print Making 

¶ A Brief History of Print Making  

¶ Types of Print Making  

¶ Processing of Print Making 

¶ Sketching and Drawing 

05 

6 Contemporary Issues in Art and Craft 

¶ Present-day Art and Craft 

¶ Using the Waste for making the Best 

¶ Contemporary Issues in Art and Craft 

03 

Total Hours 30 

 

IV. Instruction Method and Pedagogy 

Teaching will be practical - based on the hands on experiences, live and 

interactive sessions. It will run in the workshop mode. Four Workshops (each 

of a day) will be organised during the semester.  
 

V. Evaluation 

The students will be evaluated continuously in the form of their consistent 

performance throughout the semester. There is no theoretical evaluation. 

There is just practical evaluation. The evaluation (practical) is schemed as 50 

marks for internal evaluation and 50 marks for external evaluation. 

 

Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 

incidence 
Total Marks 

1 Participation  - 10 10 

2 Performance/ Activities - 10 10 

3 Project - 25 25 

4 Attendance  - 05 05 

 Total 50 
 

External Evaluation 

University Practical examination will be for 50 marks and will test the 

performance, activities and creative presentations of the students with 

reference to the course selected:  

Sl. No. Component Number 
Marks per 

incidence 

Total 

Marks 

1 Viva / Practical  - 50 50 

Total 50 
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VI. Learning Outcomes 

At the end of the course, students will be 

¶ aware about the significance of art, craft and aesthetics. 

¶ able to create artifacts that are visually expressive. 
¶ able to lead the ideas from conceptualization with reference to the 2D and 

3D model making. 

¶ conversant with the use of a variety of materials, media, tools and 
equipments for creative Art and Craft. 
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BM107: BUSINESS ECONOMICS 
 YEAR 1, SEMESTER 2 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To enable the students to understand the principles underlying the structure and 
functioning of markets;  

¶ To help them to apply economic theory for optimal decision-making at the firm level 
in the context of market constraints, through real-life examples from across the 
globe and real cases of firms;  and 

¶ To provide them sufficient exposure to the world of industry, trade and commerce, 
so as to make them feel comfortable reading and understanding daily economic and 
financial news about firms, and engaging in critical discussion on economic issues 
affecting firms. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Introduction to Business Economics 

¶ Nature and Scope of Business Economics 

¶ Types of Economic Analysis 

¶ Kinds of Economic Decision  

¶ Theory of Firm 

10 

2 

Demand Analysis and Consumer Behavior 

¶ Demand Function 

¶ Types of Demand  

¶ The Indifference Curve Theory 

¶ The Concept of Consumer Surplus 

¶ The Revealed Preferences Theory of Demand 

10 

3 

Theory of Production, Cost and Analysis 

¶ Theory of Production 

¶ Production Function (One and Two Variable Inputs) 

¶ Production and Production Function-Short run and Long 
run Production function(basic ides only) 

¶ Transformation Curve  

¶ Iso-Quants and Iso-Cost curves and equilibrium of a firm 

¶ Cost analysis-Various concepts of Cost 

¶ Basic concepts of Revenues 

10 

4 

Market Structure & Pricing Decision 

¶ Perfect Competition 

¶ Monopoly 

¶ Oligopoly 

¶ Monopolistic Competition 

¶ Price Concepts 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Price Determinants 

¶ Profit and Break-even Analysis 

¶ Pricing Under Different Objectives 

¶ Profit Maximization 

¶ Government Intervention and Pricing 

5 

National Income and Theory of Distribution  

¶ Meaning of National Income 

¶ Concepts of GDP,GNP, NDP and NNP 

¶ Approaches to Measure National Income 

¶ Concepts of Personal Income and Disposable Income. 
Intermediate Product, Final Product and Transfer 
Payment 

¶ Problems in Measuring National Income 

¶ Marginal Productivity Theory of Distribution 

¶ Theory of Distribution  
o Rent 
o Wages 
o Profit  
o Interest 

10 

6 

International Trade 

¶ Internal and International Trade 

¶ Advantages and Disadvantages of International Trade 

¶ Theory of Comparative Cost Advantage and its Criticism 

¶ Balance of Trade and Balance of Payments, Structure of 
Balance of Payments, Disequilibrium in the Balance of 
Payments, its Causes and Methods of Correcting 
Disequilibrium. 

¶ Exchange Rate: Meaning, Concept of Purchasing Power 
Parity  

¶ Modern Theory of Exchange Rate Determination., 
Equilibrium Rate of Exchange 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 
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¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

 
Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of micro-
economics to managerial decision-making at the firm level. There will be one major 
integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ The students after studying this course will get a clear understanding of various basic 
concepts used in economics. He will also get and understanding of the demand and 
supply and factors affecting them and how the price is determined in different types of 
markets. 

 
VIII.  Reference Material 

 
Text-book 

1. Dr. D N Dwivedi, Essentials of Business Economics, Vikas Publications House, 
Latest Edition 

 



 

© CHARUSAT 2014  Page 73 of 240 
 

Reference Books 

1. Mankiw, Principles of Microeconomics, Cengage Learning, Latest Edition 
2. H.L. Ahuja, Micro Economic Theory, S. Chand, Latest Edition 
3. Salvatore Dominick,Managerial Economics - Principles and Worldwide Applications 

(Adapted Version), Oxford University Press, Latest Edition 
4. Ravindra H. Dholakia and Ajay N. Oza, Microeconomics for Management Students, 

Oxford University Press, Latest Edition 
5.  Douglas Bernheim, Michael Winston, Microeconomics, Tata McGraw-Hill, Latest 

Edition 
6.  D. Salvatore &Ravikesh Srivastava, Managerial Economics in a Global Economy, 

Oxford University Press, Latest Edition 
7. Geetika, Piyali Ghosh, Purba Roy Choudhary, Managerial Economics, McGraw Hill, 

Latest Edition 
8. Dominick Satvature,Managerial Economics, Oxford University Press, Latest Edition 

 

Journals / Magazines / Newspapers 

1. Economical and Political Weekly 
2. IIMB Management Review 
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BM108: ORGANISATION BEHAVIOUR 
 YEAR 1, SEMESTER 2 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose the students to the environmental and organizational context, 
cognitive processes and dynamics of organisational behavior; and 

¶ To enable them to manage and lead for high performance with the human being 
at the Centre of the organization. 

 
III.   Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 
Sessions 

1 

Introduction to OB  

¶ Definition of OB 

¶ Contributing Disciplines to the field of OB 

¶ Challenges and Opportunities for OB 

¶ Models of OB 

¶ Motivation models 

¶ Complete pay/reward pyramid  

¶ Performance appraisal and motivation 

10 

2 

Foundations of Individual Behaviour 

¶ Biographical characteristics 

¶ Shaping -as a managerial tool 

¶ Attitudes 

¶ Job Satisfaction, Involvement, etc. 

¶ Organizational Commitment 

¶ Personality 

¶ Perception, Values, Emotions, etc. 

10 

3 

Foundations of Group Behaviour 

¶ Meaning 

¶ Stages of Group Development (5 stage Model) 

¶ Role: meaning, role-identity, role perception, role 
expectation, role conflicts, role ambiguity 

¶ Status:-meaning, Sources of Status, Significance of status  

¶ Economical And Psychological contract 

¶ Techniques of Group-Decision making  

¶ Teams and Related Topics  

10 

4 

Foundation of Organizational Structure 

¶ Types of organizational structures 

¶ Power 

¶ Managing Change  

¶ Organizational development. 

10 



 

© CHARUSAT 2014  Page 75 of 240 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

5 

Leadership and Organisation Culture 

¶ Leadership theories 

¶ Fiedlerõs Contingency model 

¶ Path Goal Theory 

¶ Hersey and Blanchardõs leadership Model 

¶ Mentoring 

¶ Self-Leadership 

¶ Transformational leadership 

¶ Coaching 
Issues Between Individuals And Organizations 

¶ Organizational Culture  

¶ Meaning& Definition 

¶ Characteristics of Organizational Culture 

¶ Communication of organization culture through the 
process of Socialization and 

¶ Individualization 

¶ Conflicts  

¶ Functional and Dysfunctional conflicts 

¶ Sources of Conflicts 

¶ Conflict Resolution Strategies 

10 

6 

Counseling 

¶ Meaning & definition 

¶ Functions of counseling 

¶ Types of counseling 

¶ Transactional analysis  

¶ Interpersonal orientation and stroking as a technique of 
resolving conflicts 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
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The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of micro-
economics to managerial decision-making at the firm level. There will be one major 
integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

At the end of the course, the student should have developed a fair level of understanding 
of the subtleties in interpersonal and intrapersonal dynamics of human behaviour in 
organisational settings. S/he should be in a position to appreciate the unique nature of 
every individual and stop viewing an employee as a cog in the wheel.  Understand and 
apply various concepts related to organisational behaviour, human perception, 
leadership, decision making, change and stress that come along with it. 

VIII.  Reference Material 
Text-book 

1. Stephen Robbins &SeemaSanghi , Organisation Behaviour, Pearson 
Education, Latest Edition 

 
Reference Books 
1. Organizational Culture  by Keith Davis &Newsroom -11th edition Pub: Tata 

McGraw, Latest Edition 

Journals / Magazines / Newspapers 

1. IIMB Management Review 
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BM109: MANAGERIAL ACCOUNTING  

 YEAR 1, SEMESTER 2 
I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To provide the basic knowledge of book keeping and accounting. 
¶ To help the students evaluate managerial choices of alternative accounting 

practices and issues. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Nature and Scope of Management Accounting 

¶ Need for Management Accounting 

¶ Definition and Characteristic Features of Management 
Accounting 

¶ Scope and Functions of Management Accounting 

¶ Relationship Between Management Accounting, Cost 
Accounting and Financial Accounting 

¶ Management Accountant- Functions, Role, Duties and 
Qualities 

¶ Tools and Techniques of Management Accounting 

¶ Management Accounting and Finance Functions 

¶ Conventions/Concepts/Principles of Management 
Accounting 

10 

2 

Preparation of Fund Flow Statement  

¶Concept of Fund and Flow of Fund 

¶Preparation of Funds Flow Statement 

10 

3 

Preparation of Cash Flow Statement  

¶Importance and Utility of Cash Flow Statement  

¶ Types of Cash Flow Statement 

¶ Preparation of Cash Flow Statement 

10 

4 

Marginal Costing 

¶ Cost Behaviour and Its Impact on Marginal Costing 

¶ Applications of Marginal Costing 

o Make or Buy Decision 

o Replacing Existing Machinery with New Machinery 

o Other Techniques 

10 

5 

Cost ð Volume ð Profit Analysis  

¶ Interrelationship between Cost , Volume and Profits  

¶ Breakeven Analysis Assumptions, Limitations  

¶ Margin of Safety  

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Profit Volume Ratio, Relevant Cost Concepts  

¶ Problems relating to Merging Plants  

6 

Differential Costing 

¶ Features and Implications of Differential Costing 

¶ Marginal and Differential Costing 

¶ Applications of Differential Costing 

o Determination of Level of Production 

o Acceptance and Rejection of an Offer 

o Increasing Production Capacity 

o Evaluation Profitability of Different Products 

¶ Other Application Areas 

10 

 Total  60 
 
IV. Pedagogy 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of micro-
economics to managerial decision-making at the firm level. There will be one major 
integrated case. 

 

VII.  Learning Outcomes 
 

At the end of the course, the student should: 

¶ Develop a thorough understanding of accounting records and how transactions are 
recorded in them; 

¶ Be able to understand and interpret financial statements for various forms of 
businesses; 

¶ Be able to analyse and interpret the data contained in these statements for improved 
decision-making. 
 

VIII.  Reference Material  
 
Text-book  
 

1. Thukaram Rao, M.E, Accounting for Managers, New Age International (P) 
Limited, Publishers 

2. M. N. Arora, Cost and Management Accounting, Vikas Publishing House, Latest 
Edition  

3. Dr. Jawaharlal, Management Accounting, Himalaya Publishing House, Latest 
Edition  

 
Reference Books  
 

1. Ravi M. Kishore , Advanced Management Accounting, Taxmann Publications, 
Latest Edition  

2. S. N. Maheshwari, Cost and Management Accounting , Sultan Chand 
Publication, Latest Edition  

3. J. Madegowda, Management Accounting , Himalaya Publishing House, Latest 
Edition  

4. Khan & Jain, Management Accounting, Pearson Publication, Latest Edition  
 
Journals / Magazines 
 
Management Accounting Research-Elsevier 
Indian Journal of Finance  
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BM110: BUSINESS STATISTICS 
 YEAR 1, SEMESTER 2 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose the students to basic statistical tools and techniques relevant to 
managerial decision-making through examples and cases drawn from different 
functional areas. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Probability  

¶ Basic Concepts : Random Experiment , Events , Sample 
Space, Mutually Exclusive Events, Equally Likely Events, 
Independent Events , Dependent Events 

¶ Definition of probability of an Event, Statistical or 
Empirical definition of probability, Axiomatic or Modern 
approach to probability 

¶ Addition and Multiplication Rules of Probability (without 
proof) 

¶ Conditional Probability 

¶ Bayeõs Rule 
Mathematical Expectation 

¶ Definition of Random Variable 

¶ Discrete Random Variables and Continuous Random 
Variables 

¶ Expected Value of Discrete Random Variable and its 
properties  

¶ Variance of Discrete Random Variable and its properties  
Probability Distributions: Discrete 

¶ Meaning of Probability Distribution 

¶ Discrete Probability Distributions 

¶ Probability Mass Function 

¶ Binomial Distribution 

¶ Poisson Distribution 
Probability Distribution: Continuous  

¶ Continuous Probability Distribution, Probability Density 
Function 

¶  Normal Distribution: Necessary conditions, Normal 
Distribution Function and its properties 

10 

2 
Correlation 

¶ Definition, Meaning and interpretation, Properties, 
Importance of correlation 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Correlation Coefficient 

¶ Types of Correlation 

¶ Scatter Diagram Method and its limitations 

¶ Karl Pearsonõs Product Moment Method :Assumptions, 
Merits and Demerits 

¶ Spearmanõs Rank Correlation and its uses Coefficient of 
Determination and its interpretation 

¶ Probable Error 

3 

Regression 

¶  Meaning and importance of regression 

¶ Regression Lines and Regression Coefficients, properties 
and their uses 

¶ Equations of Regression Lines 

¶ Difference between Regression & Correlation 
Multiple -Partial Correlation and Regression 

¶ Multiple correlation 

¶ Partial correlation 

¶ Multiple Regression  

10 

4 

Acceptance Sampling 

¶ Acceptance Sampling: Meaning and advantages 

¶ Single Sampling Plan (SSP)  

¶ Producerõs risk, Consumerõs risk, OC function and OC 
curve, AOQ, ATI, ASN, 

¶  Double Sampling Plan: Meaning only 
Sampling Methods 

¶  Basic concepts of Population and Sample 

¶ Population inquiry, Sample Inquiry 

¶ Characteristics of a good sample 

¶  Sampling: Meaning, Merits and Demerits of Sampling 

¶ Types of Sampling 

10 

5 

Testing of Hypothesis: Large Sample Tests 

¶ Basic concepts: Hypothesis, Null Hypothesis, Alternative 
Hypothesis, Statistic, 

¶ Parameter, Sampling Distribution, Standard Error, Type I 
and Type II errors, Level of 

¶ Significance, Degree of Freedom, Acceptance Region, 
Critical Region 

¶ Testing of Hypothesis, Testing Procedure 

¶ Large Sample Tests 

¶ Estimation of Confidence Interval and Determination of 
optimum sample size 

10 

6 

Testing of Hypothesis: Small Sample Tests 

¶ t Test: Test of Mean, Test of difference between two means, 
Paired t test 

¶ F Test : Test of difference between two variances, 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

Application of F test in ANOVA (One way and Two way) 

¶ Chi Square ( ɢ2 ) Tests 

¶ Test of Independence 

¶ Test of Goodness of Fit 

¶ Test for Population Variance 
 Total  60 

 
IV. Pedagogy 

 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 
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VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of micro-
economics to managerial decision-making at the firm level. There will be one major 
integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should: 

¶ Have grappled with the potential of statistical tools and software packages for 
managerial decision-making under conditions of risk and uncertainty. 

 
VIII.  Reference Material 

 
Text-book 

1. Ken Black, Statistics for Business and Economics, Wiley Publication, Latest Edition 
2. Levine, Krehbiel and Brenson, Business Statistics, Pearson Education, Latest Edition 

 

Reference Books 

1. S. P. Gupta, Statistical Methods, Sultan Chand Publication, Latest Edition 
2. V. K. Kapoor, Problems & Solutions in Statistics, Sultan Chand Publication, Latest 

Edition 
3. Sancheti and Kapoor, Business Statistics , Sultan Chand Publication, Latest Edition 
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BM111: CASE ANALYSIS 
 YEAR 1, SEMESTER 2 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To develop the students as managers who know how to think, i.e. how to become 
independent, self-directed thinkers and learners, to introduce the key steps of case 
analysis, output of recommendations and writing skills. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Introduction to Case Analysis 

¶ Types of Cases 

¶ Working with Cases 

¶ Learning from Case Analysis 

10 

2 

Case Analysis Overview 

¶ Bringing in outside concepts 

¶ Evaluating Relevant Information and Underlying 
Assumptions 

¶ Developing Possible Solutions 

10 

3 

Case Reading 

¶ Taking case notes 

¶ Identifying the Business/ Management Problem 

¶ Identifying and prioritizing the issues 

10 

4 

Developing Possible Solutions 

¶ Evaluation of Alternatives and Selection of Appropriate 
Solution 

¶ Action Planning 

10 

5 Learning through Case studies 10 
6 Contemporary Issues in Case Analysis 10 

 Total  60 
 
IV. Pedagogy 

 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 
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¶  Classroom Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. The paper will centre on the application of the principles of micro-
economics to managerial decision-making at the firm level. There will be one major 
integrated case. 

VII.  Learning Outcomes 
 

The students should also be able to analyze the case (situation) with application of 
knowledge attained and write the report.  

 
VIII.  Reference Material 

 
Text-book 

1. James S. Oõ Rourke IV, Singh Anubha , Management Communication ð A Case-
Analysis Approach, Pearson Education, Latest Edition 
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BM112: COMPUTER FUNDAMENTALS & APPLICATIONS 

(PRACTICAL) ð 2 

 YEAR 1, SEMESTER 2 
I. Number of Credits : 2 

II.          Course Objectives 

The objectives of this course are: 

¶ This is an introductory course in basic computer use and  to expose the students to 
IT relevant to the immediate needs of managers; 

¶ Microsoft Office is powerful and popular application software that is used in 
businesses around the world. To enable them to develop proficiency in using certain 
components of the package includes MS Word, MS Excel, MS Power Point, MS 
Access and MS project. 

 
III.         Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 

Contact / Lab 
Sessions 

1 

Introduction to Computer  

¶ Computer Hardware  

¶ Computer Software 

¶ Exercises 

4 

2 

MS Word  

¶ Working with objects 

¶ Mail merge and labels 

¶ Spelling and grammar tools 

¶ Autocorrect 

¶ Auto text 

¶ Auto format 

¶ Inserting endnotes and footnotes 

¶ Working with columns 

¶ Inserting comments 

¶ Creating index and tables from the content of 
document 

¶ Counting words 

¶ Macros 

¶ Saving document with passwords 

10 

3 

Advance Level in MS-Excel 
¶ Functions and formulas 
¶ Mathematical 

o Round, ceil floor, fact, subtotal, sum 
, sum if 

¶ Logical 
o AND, OR, NOT, if 

10 
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Module 
No. 

Title/Topic  
Classroom 

Contact / Lab 
Sessions 

¶ Statistical 
o Min, max, avg, count if 
o Text 
o Concatenate, Exact, find, left, right, 

len, lower, upper, trim 
o Lookup 

¶ Hlookup, Vlookup 

4 

Introduction to IT  

¶ Introduction to World Wide Web  

¶ E-mail services and Searching  

¶ Introduction to Designing Web Pages 

¶ Insert Text, Image, Hyperlink  

¶ Exercises 

08 

5 

Microsoft Office Access 

¶ Basic Concepts of a Database -Table, Field, 
Records, Key, Data Manipulation, Query, etc. 

¶ Creating a database 

¶ Working with Forms 

¶ Using Queries, Generating Reports 

14 

6 

Microsoft Office Project 

¶ Introduction to MS Project  

¶ Creating and Defining Projects 

¶ Calendars 

¶ Organizing Tasks 

¶ Working with Task Duration, Estimates, and 
Dependencies 

¶ Working with Resources 

¶ Customizing and Formatting 

¶ Resource Management 

¶ Tracking Progress             

¶ Running Reports 

14 

 Total 60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 
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¶  Classroom Sessions é About 24 Sessions 

¶  Lab/Tutorial Sessions é About 30 Sessions 

¶  Assignments é About 04 Sessions 

¶  Feedback é About 02 Sessions 
The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute -level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical 
computer-based tests and a viva-voce. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

At the end of the course, the student should have learnt how to use computers and 
basic application software packages effectively for different types of work like formal 
report preparation, making presentations, using excel effectively to have aid in 
financial and statistical analysis, plan your activity and appointments using outlook 
and plan project for effective implementation.  Students will develop basic computer 
skills in above mentioned area which not only aid them in college studies but also 
helpful in the industry. 

 
VIII.  Reference Material  

Text-book 

1. Stephen L. Nelson, The  Complete Reference : Office XP,  Tata McGraw-Hill  
Publication, Latest Edition 

2. Elaine Marmel, Microsoft Office Project 2007 Bible, Wiley Publication, Latest 
Edition 
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Reference book 

1. Vishal Soni, Computer Applications for Management, Himalaya Publishing House, 
Latest Edition 

2. Business Data Analysis Using Excel, Oxford University Publication , Latest Edition 
3. Gary B. Shelly, Misty E. Vermaat, Thomas J. Cashman, Microsoft Office 2007:  

Introductory Concepts and Techniques, Premium Video Edition , Latest Edition 
4. Greg Harvey , Excel 2007 For Dummies [Paperback] , Latest Edition 
5. Joe Habraken, Microsoft Office 2010In Depth., Latest Edition 
6. Rajesh Sheshadri  , Excel With Excel An Executiveõs Handbook, Prakash books 

Publication, Latest Edition 
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HS126: COMMUNICATION SKILLS - I 
YEAR 1, SEMESTER 2 

I. Number of Credits : 2 
 

II.  Course Objectives 
 

¶ To hone basic linguistic and communication skills (of students) required in a business 
organization, namely: Listening, Speaking, Reading and Writing 

¶ To help learners develop familiarity with varied styles of communication and gain 
insights into how to deal with people with different communication styles 

¶ To help learners use the language effectively for various functions  
 
III.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 

Contact Sessions 

1 Communicative Grammar  

¶ Time and Tenses  

¶ Active and Passive Voice  

¶ Direct-Indirect Speeches 

¶ Prepositions and Conditionals 

 
04 

2 Introduction to Communication and Key Concepts in 
Communication 

¶ An Introduction to Communication  

¶ Basic Terms, Concepts, and Contexts of Communication 

¶ Factors influencing message encoding, the nature of message, 
and message uses and effects 

¶ Importance, Types and Principles of Communication 

06 

3 Conversational Skills 

¶ An Introduction to Conversations for various purposes   

¶ Importance of acquiring Conversational Skills 

¶ Models, Techniques and Types of Conversations 

04 

4 Effective Listening and Reading Skills 

¶ An Introduction to Listening and Reading 

¶ Purposes, Types and Techniques of Listening and Reading  

¶ Barriers to effective Listening & Reading and overcoming the 
Barriers 

¶ Note-taking and Note-making 

06 
 

5 Writing Skills 

¶ An Introduction to Writing 

¶ Importance of effective Writing 

¶ Paragraph Development: Coherence ðTopic Sentence, 
Supporting Sentence & Data etc. 

¶ Business Letter Writing 

06 

6 Functional English 

¶ Introduction to Functional English 

¶ Describing Actions and Processes, Offering, Requests, 

04 
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Module 
No. 

Title/Topic  
Classroom 

Contact Sessions 

Routines/Timetable, Making Comparisons, Sharing Interests 
and Experience 

Total 30 
 
IV. Instruction Methods and Pedagogy 

The course is based on pragmatic learning. Classroom Teaching will be facilitated by 
Reading Material, Classroom Discussions, Task-based learning, projects, assignments and 
various interpersonal activities like case-studies, critical reading, group-work/pair-work, 
and presentations. 

 
V. Evaluation: 

Students will be evaluated continuously in the form of internal as well as external 
examinations. Evaluation (Theory) is schemed as 30 marks for internal evaluation and 70 
marks for external evaluation in the form of University examination. 
 
Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis through the 
following components: 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

1 Assignment / Project Work 2 25 25 
2 Attendance and Class Participation   05 

Total 30 
 

External Evaluation 

 

The University Theory examination will be of 70 marks and will test the reasoning, logic 

and critical thinking skills of the students by asking them theoretical as well as 

application based questions. The examination will avoid, as far as possible, grammatical 

errors and will focus on applications. There will be at least one question on case analysis 

relevant to the components of the course. 

 

VI. L
e
a
rning Outcomes 

 

At the end of the course, the students should have polished their grammar and developed 
the ability to communicate effectively in business situations, they should be able to 
communicate message accurately, handle situation that require thoughtful 
communication, to use appropriate words and tones and so on. 

VII. Reference Books:-  
1. Sanjay Kumar and PushpLata, Communication Skills, Oxford University Press, New 

Delhi, Latest Edition 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Theory Paper 01 70 70 
Total  70 
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2. Krishna Mohan and MeenaBanerji, Developing Communication Skills, Macmillan 

Publications India Ltd., New Delhi, Latest Edition 

3. M V Rodriques, Effective Business Communication, Concept Publishing Company (P) 

Ltd., New Delhi, Latest Edition 

4. Mohan and Meenakshi Raman, Effective English Communication Krishna, Mcgraw-Hill 

Publishing Company Limited, New Delhi, Latest Edition 

5. Geoffrey Leech & Jan Swartvik, A Communicative Grammar of English, Longman 

Publications, New York, Latest Edition 

6. Jones Leo, Functions of English, Cambridge University Press, UK, Latest Edition 

 

 Reference Reading 

1. http://www.communicationskills.co.in/index.html 

2. http://www.hodu.com/default.htm 

3. http://www.bbc.co.uk/worldservice/learningenglish 

4. http://www.englishlearner.com/tests/test.html 

5. http://www.englishclub.com/vocabulary/idioms-body.htm 

6. http://dictionary.cambridge.org 
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BM201: MARKETING MANAGEMENT  (MM)  
 YEAR 2, SEMESTER 3 

I. Number of Credits : 4 

II.           Course Objectives 

The objectives of this course are: 

¶ To provide the students an understanding of the different contemporary and relevant 
topics in the subject of marketing management. 

¶ To study & critically analyze the basic concepts in marketing & to cater the needs of 
marketing industries. 
 

III.        Course Outline 
 

Module 
No. 

Title/Topic  
Classroom 

Contact Sessions 

1 

Conceptual Foundation 

¶ Basic concept ð Market, Marketing, Management 

¶ Philosophy of marketing organization Marketing ð 
Definitions 

¶ Concepts Significance & functions of Marketing 

¶ Approaches to the study of Marketing 

¶ Relevance of Marketing in a developing economy 

¶ Role & functions of Marketing Manager 

10 

2 

Types of Marketing 

¶ Traditional classification of marketing 

¶ Tele Marketing 

¶ E-Marketing 

¶ Service Marketing 
o  7Põs of services marketing, importance of services 

marketing, importance of service sectors 

¶ Rural Marketing 

¶ Retail marketing 

¶  Digital marketing 

¶ Green marketing 

10 

3 

Marketing Decisions 
¶ Product Decisions 

o Concept of product 
o Classification of consumer & Industrial goods 
o Product mix 
o Developing a new product (process) Product 
o Concept of branding 
o Meaning ð Scope, Utility ð Product mix 
o Product life Cycle 

10 

4 

Types of Channels 

¶ Factors influencing channels 

¶ Elements of Promotion Mix ð Sales 

10 
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Module 
No. 

Title/Topic  
Classroom 

Contact Sessions 

¶ Promotion System. Recent Trends in Promotion Sale 

¶ Advertising ðRole of Advertising 

¶ Advertising Media 

5 

Market Segmentation 

¶ Market segmentation ð Concept, Significance and basis, 

¶ Concept of Market positioning 

¶ Different ways to Segmentation, Essential of effective 
Market Segmentation 

¶ Destination between differentialMarketing & Concentrated 
Marketing 

10 

6 

Marketing Information System & Marketing Research 

¶ Marketing Information System 
o Concept, Components and importance of 

Marketing Information System 

¶ Marketing Research  
o Meaning, definitions, objectives and scope of 

marketing research 
o Difference between market research and 

marketing research, types & techniques of 
Marketing Research, Use of MarketingResearch 
in management 

10 

 Total  60 
 

IV.         Pedagogy 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V.          Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 
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Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI.         External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ A clear exposure to the concept of marketing and its roots in customer-centric 

approach, and the elements of marketing mix. 

VIII.  Reference Material 
 

Text-book 

1. Kumar Arun, Meenakshi, Marketing Management, Vikas Publishing, Latest Edition 
 

Reference Books 

1. Kotler, Philip , Marketing Management ðPrentice Hall of India Publications, New Delhi, 
Latest edition 

2. Ramaswamy, V.S. and Namakumari, Marketing Management, McMillan India Ltd., New 
Delhi, Latest edition 

3. Dalyrample, J.D. and Parson, J.L.; John Wiley and Sons, Marketing Management Strategy 
and Cases ðLatest edition 

4. Schoell, W.F.; Allwyn and Baycon, Contemporary concepts and Practices , Tata McGraw 
Hill; Latest Edition 

  
Journals / Magazines / Newspapers 

1. Harvard Business Review 
2. Academy of Management Review 
3. California Management Review 
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BM202 : FINANC IAL MANAGEMENT  (FM)  

YEAR 2, SEMESTER 3 
I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ To understand various concepts related to financial management. 
¶ To equip the students with the fundamental principles & techniques of financial 

management concern with acquisition & use of funds by a business firm. 
III.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Int roduction of Business Finance 

¶ Evolution of Business Finance 

¶ Scope of Finance, Finance function 

¶ Financial Managerõs role 

¶ Financial Goal : Profit versus wealth, Conflict of Goals, 
Management Versus owners 

¶ Financial Goal and Firms Objectives 

10 

2 

Sources of Finance  

¶ Ordinary Shares 

¶ Rights Issue of Equity Shares 

¶ Debentures 

¶ Preference Shares 

¶ Terms Loans 

¶ Important Features, advantages and limitations of various 
types of sources of fund 

¶ Retained earnings as an internal source of fund 

10 

3 

Capital Structure and Leverage  

¶ Meaning of Capital structure, Features of an appropriate 
Capital Structures 

¶ Meaning of Financial Leverage, Measures of financial 
Leverage, Financial leverage and shareholders Return 

¶ Operating Leverage ð concept and Implications. 
Combining financial and Operating leverage 

10 

4 

Venture Capital Financing  

¶ Meaning and significance of venture capital 

¶ Development of Venture capital in India 

¶ Venture Capital Investment Process 

¶ Methods of Venture capital financing disinvestment 
Mechanism 

¶ Future Prospects of Venture Financing 
 
 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

5 

Cost of Capital  

¶ Meaning and Significance of cost of capital 

¶ The cost of capital and opportunity cost concept 

¶ Determining component, cost of capital ð cost of equity 

¶ Cost of preference shares and cost of Debt Weighted 
Average Cost of Capital (WACC) and Investment 
Evaluation, Floatation Cost 

¶ Cost ofCapital and Investment Analysis 

10 

6 

Long Term Financing 

¶ Working capital management - Cash, credit, Inventory 
Management & Financing 

¶ Financial Statement Analysis, Financial planning & 
budgeting 

¶ Introduction to international financial management 

10 

 Total  60 
 

IV. Pedagogy 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 
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Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
 

The total marks will be divided by 10 and declared as Institute-level evaluation marks for 
the course. The Institute-level evaluation will constitute 30% of the total marks for the 
course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ They should be proficient in the theory and applications of basic financial 

techniques and tools, so that they can understand and appreciate finance from 

long-term as well as short-term perspective for any company/organisation. 

VIII.  Reference Material 
 

Text-book 

1.Sudhindra Bhat, Financial Management, Excel Books, Latest edition 
 

Reference Books 

1. Khan & Jain , Financial Management , Tata McGraw Hill, Latest edition 
2. Prasanna Chandra, Financial Management , Tata McGraw Hill, Latest edition 
3. I.M. Pandey, Financial Management , Vikas Publishing House,Latest edition 
 
Journals /Periodicals/Magazines/Newspapers 

1. Finance India 
2. Indian Economic Review 
3. The Economist 
4. Harvard Business Review 
5. IIMB Management Review 
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BM203: HUMAN RESOURCE MANAGEMENT (HRM)  

 YEAR 2, SEMESTER 3 
I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To familiarize the students with the importance of human resource in the present day 
organizations and its subsequent management as a ôresourceõ. 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 
Sessions 

1 

Nature and Concept of HRM 

¶ Human Resource Management : Philosophy, evolution, 
concept and scope of HRM 

¶ Functions of HRM 

¶ HR Dept. 

¶ Human Resource policies-Importance,objectives andScope 

¶ Importance of HRM  

¶ Understanding the present day scenario 

10 

2 

Human Resource Planning 

¶ Concept, need, responsibility for HR Planning 

¶ Assessing Human Requirements 

¶ Human resource forecasting 

¶ Work-load analysis 

¶ Job Analysis 

¶ Job description and Job specification 

10 

3 

Recruitment 

¶ Meaning, pre-requisites of a good recruitment policy 

¶ Various sources of recruitment 

¶ Steps in selection procedure 

¶ Psychological testing, purpose, characteristics and various 
types of tests 

¶ Interviews ð types, induction, objectives and procedure 

10 

4 

Employee Training and Development 

¶ Need importance and objectives 

¶ Steps in training programme 

¶ Training policy 

¶ Different training techniques 

¶ Executives/Management development process 
Performance Appraisal 

¶ Methods of Performance Appraisal 

¶ Possible Errors in Appraisal Process, Planning for 
Performance Improvement 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

5 

Compensation Planning 

¶ Objective of Compensation Planning 

¶ Theories underlying Motivation and Remuneration 

¶ Developing Pay Structures 

¶ Principles of Wage and Salary Administration 

¶ Current Trends in Salary Administration 

10 

6 

Industrial Relations  

¶ Workers Participation in Management 

¶ Theories of Industrial Relations 

¶ HRM Practices ð Change in perspective 

¶ Strategic management of Industrial Relations 

¶ Collective Bargainingð Policies and Practices, Workersõ 
Participation in Management 

¶ Quality Circles 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 
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Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ At the end of the course, the student should know how to apply the concepts of HR in 

organisations. 

VIII.  Reference Material 
 

Text-book 

1. K. Aswathappa, Human Resource Management-, Himalaya Publishing House, Latest 

Edition 

Reference Books 

1. Dessler Gary, Human Resource Management, PHI, Latest edition 
2. C B Gupta, Human Resource Management, Sultan Chand and Sons, Latest edition 
3. Muller Camen Croucher Leigh,Human Resource Management ð A Case Study 

Approach, Jaico Publishing House, Latest edition 
 
Journals / Magazines / Newspapers 
1. HRM Review 
2. Indian Journal of IR 
3. Indian Journal of T & D 
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BM204: OPERATIONS MANAGEMENT (OM)  

 YEAR 2, SEMESTER 3 
I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To understand strategic importance of Operations and how it can provide a competitive 
advantage in the marketplace. 

¶ To understand the importance of the process of manufacturing a product or a service, 
focusing on the concept of optimum utilization of resources and minimization of costs. 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 
Sessions 

1 

Introduction to Production & Operation Management  

¶ Meaning of Operating System 

¶ Resources in Operating System, Functions 
ofManufacturing & Operations- Transport, Supply & 
Services 

¶ Meaning, Scope & Importance of Operation Management, 
Difference Between Production & Operation Management 

¶ Responsibility/Role of Production Manager 

10 

2 

Manufacturing Systems 

¶ Introduction, Factors Influencing Choice of 
Manufacturing System 

¶ Classification of Manufacturing SystemsðMass &Flow 
Production, Batch Production, Job Production, Project 
Production 

Project Management 

¶ CPM and PERT 

10 

3 

Physical Facilities 

¶ Facilities (Plant) Location-Meaning 

¶ Factors governing plant location 

¶ Recent trends in the location of the industries 

¶ Facilities (Plant) Layout- Meaning, Objectives, Principles 
of good layout, types of layouts 

¶ Plant Building- Meaning, Factors considered in designing 
of Plant Building 

10 

4 

Work Study  

¶ Meaning, Technique of method study, Process charts, work 
sampling, Routing scheduling. 

¶ Quality control & inspection ð Inspection. Acceptance 
Sampling. Producerõs Consumerõs Risk. Sampling Plans 

¶ Statistical Quality Control. Control Charts 
 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

5 

Inventory Management 

¶ Factors influencing and Objectives of inventory 
management 

¶ Techniques of inventory management 

¶ Quality Control and Materials Management 

¶ Basic EOQ Model: Re-order Level: ABC Analysis 

¶ Supply chain management 

¶ Brief introduction to JIT 

10 

6 

Quality Management 

¶ Quality Management: What is Quality, Quality as a 
corporate strategy, statistical methods 

¶ SPC control charts, acceptance sampling 

¶ Total Quality Management (TQM). Quality circles cost of 
Quality, ISO, Six Sigma 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 
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Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ The manufacturing and service operating systems with respect to design, planning, 
control and improvement techniques.   

¶ Learn the interdependence of operations management with other functional areas.  
 

VIII.  Reference Material 
 

Text-book 

1. Chary S.N.: Production & Operations Management, Latest ed. Tata McGrew Hill 

Publishing Co. Ltd., New Delhi 

 
Reference Books 

1. Ashwathappa& Sridhar Bhatt, Production and Operation Management, Himalaya 
Publishing House Latest edition 

2. Adam & Eberts, Production& Operation management, ðPHI, Latest edition 
 

Journals / Magazines / Newspapers 

1. International Journal of Logistics and Supply Chain Management 

2. International Journal of Logistics and Planning Supply Chain Management 
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BM205: COST ACCOUNTING (CA)  
YEAR 2, SEMESTER 3 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To Impart the Knowledge of Basic cost concepts, element of cost & Preparation of Cost 
Sheet. 

¶ To provide basic knowledge of important Methods & Techniques of costing. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Meaning and Scope of Cost Accounting 

¶ Basic Cost Concepts  

o Elements Of Costs,  

o Classification Of Costs,  

o Total Cost Build Up And Cost Sheet 

¶ Emerging Terms  

o Life Cycle Costing,  

o Activity Based Costing,  

¶ Back Flush Costing 

10 

2 

Material Costing 

¶ Meaning  

¶ Steps Involved  

¶ Techniques Of Material/Inventory Control  

¶ Valuation Of Incoming & Outgoing Material  
o ABC Analysis 
o Economic Order Quantity 

¶ Perpetual Inventory System 

10 

3 

Labour Cost Control 

¶ Direct and Indirect Labour 

¶ Steps involved ð Treatment of Idle time, Holiday Pay, 
Overtime etc. 

¶ Labour turnover 

¶ Remuneration System 
o Methods of Remuneration 

¶ Payment of Wages 

10 

4 

Overheads 

¶ Meaning And Classification Of Overheads  

¶ Treatment Of Specific Items Of Overheads In 
CostAccounts 

¶ Stages Involved In Distribution Of Overheads  

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Methods Of Absorption Of Overheads  
Treatment Of Under And Over Absorption OfOverheads 

5 

Determination of Cost 

¶ Unit Costing 

¶ Job and Batch Costing 

¶ Operating Costing 

¶ Contract Costing 

¶ Process Costing 

10 

6 

Budgeting Control 

¶ Budget and Budgetary Control 

¶ Organization for Budgetary Control 

¶ Types of Budgets 

¶ Zero Based Budgeting 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Basic concepts; which form the discipline of costing and control system. 
. 

VIII.  Reference Material 
 

Text-book 
1. Paresh Shah, (Latest Edition) Management Accounting, Oxford University 

Press. 
2. Arora.M.N, (Latest Edition) Cost Accounting, Vikas Publishing House Pvt. Ltd. 
3. Ravi. M. Kishore, (Latest Edition) Cost Accounting and Financial Management, 
Taxmannõs. 

 
Reference Books 

1. Horngren, (Latest Edition) Managerial Cost Analysis, Prentice Hall. 
2. Gowda, J. Made, (Latest Edition) Advanced Cost Accounting, Himalaya 

Publishing House, 2001. 
3. S.N. Maheswari (Latest Edition) Principles of Cost Accounting, Sultan Chand & 

Sons, New Delhi. 
4. Tulsian P.C.(Latest Edition) Cost Accounting, Tata McGraw Hills. 

 
Journals / Magazines/ Websites 

¶ Journal of Accountancy 

¶ The Journal of cost accounting research 
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BM206: BUSINESS LEGENDS (BL) (Practical)  

 YEAR 2, SEMESTER 3 
I. Number of Credits : 2 

II.          Course Objectives 

The objectives of this course are: 

¶ This is an introductory course in basic to expose the students to Legends in the 
world of Indian Business. 

 
VIII.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 

The Pioneers  

¶ JRD Tata 

¶ G D Birla 

¶ Dhiru Bhai Ambani 

¶ Verghese Kurien 

7 

2 

The Exemplary CEOs  

¶ Ratan Tata 

¶ Rahul Bajaj 

¶ Mukesh Ambani 

¶ Venu Srinivasan 

¶ K V Kamath 

¶ Nandan Nilkeni 

¶ Anil Ambani 

8 

3 

The Business Icons 

¶ Luxmi N Mittal 

¶ N R Narayana Murthy 

¶ Azim H Premji 

¶ Sunil Mittal 

¶ Kumar Manglam Birla 

8 

4 

Women Business Leaders  

¶ Kiran Mazumdar Shaw 

¶ Indra Nooyi 

¶ Naina Lal Kidwai 

¶ Chanda Kochhar 

¶ Amrita Patel 

7 

 Total  30 
 

IX. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and case 
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material for every session. Wherever the material for any session is drawn from sources 
beyond the prescribed text-book, reference books, journals and magazines in the library, 
or from websites and other resources not accessible to the students, the course 
instructor should make the material available to the students well in advance, so that the 
students can come prepared for the classes. The pedagogical mix will be as follows: 

¶  Classroom Contact Sessions é About 24 Sessions 

¶  Assignments é About 04 Sessions 

¶  Feedback é About 02 Sessions 

The exact division among the above components will be announced by the instructor at 
the beginning of the semester as a part of detailed session-wise schedule. 

X. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis through 
the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentations/Case Discussion 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the total 
marks for the course. 

XI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

XII.  Learning Outcomes 
 

At the end of the course, the student should have learnt: 

Life of business tycoons and lessons of entrepreneurship, leadership related areas. 
 

XIII.  Reference Material  

Text-book 

There will be no text-book. However, reference books appropriate to the issues will be 

used by the students.  
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HS122: VALUES AND ETHICS 

 YEAR 2, SEMESTER 3 
 

I. Number of Credits: 02 

 

II. Course Objectives 

 

To facilitate students to: 

¶ Develop a familiarity with the mechanics of values and ethics 

¶ Understand basic concepts of values and ethics 

¶ Explore and understand values, ethics in context of professional, social and 

personal spectrum  

¶ Explore and understand values, ethics in context of globalization and global 

issues  

¶ Explore an application of values and ethics in personal, social, academic, global 

and profession life. 

¶ Facilitate the students to understand harmony at all the levels of human living, 

and live accordingly. 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 Introduction to Values and Ethics 

¶ Need, Relevance and Significance of Values and Ethics : 
General 

¶ Concept and Meaning of Values and Ethics 

06 

2 Elements and Principles of Values  

¶ Universal & Personal Values  

¶ Social, Civic & Democratic Values 

¶ Adaptation Models & Methods of Values 

08 

3 Applied Ethics 

¶ Universal Code of Ethics  

¶ Professional Ethics 

¶ Organizational Ethics 

¶ Ethical Leadership  

¶ Domain Specific Ethics 

08 

4 Value, Ethics & Global Issues 

¶ Cross-Cultural Issues 

¶ Role of Ethics & Values in Sustainability 

¶ Case Studies 

08 

Total 30 
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IV. Instruction Methods and Pedagogy 

The course is based on practical learning. Teaching will be facilitated by reading material, 

discussion, task-based learning, projects, assignments and various interpersonal activities 

like case studies, critical reading, group work, independent and collaborative research, 

presentations etc. 

 

V. Evaluation 

The students will be evaluated continuously in the form of internal as well as external 

examinations. The evaluation (Theory) is schemed as 30 marks for internal evaluation and 

70 marks for external evaluation in the form of University examination.  

 

Internal Evaluation 

The studentsõ performance in the course will be evaluated on a continuous basis through 

the following components: 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Assignment / Project Work 2 25 25 
2 Attendance and Class Participation   05 

Total 30 
 

External Evaluation 

The University Theory examination will be of 70 marks and will test the reasoning, logic 

and critical thinking skills of the students by asking them theoretical as well as application 

based questions. The examination will avoid, as far as possible, grammatical errors and will 

focus on applications. There will be at least one question on case analysis relevant to the 

components of the course. 

 

VI. Learning Outcomes 

 

At the end of the course, students will be able to: 

¶ Understand the concepts and mechanics of values and ethics. 

¶ Understand the significance of value and ethical inputs in and get motivated to apply 

them in their life and profession. 

¶ Understand the significance of value and ethical inputs in and get motivated to apply 

them in social, global and civic issues.  

 

 

 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Theory Paper 01 70 70 
Total  70 
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VII. Reference Books / Reading  

¶ Human Values and Ethics in Workplace, United Nations Settlement Program, 2006. 
(http://www.unwac.org/new_unwac/pdf/HVWSHE/Human%20Values%20&%20Ethic
s%20-%20Individual%20Guide.pdf). 

¶ Ethics for Everyone, Arthur Dorbin, 2009. 
 (http://arthurdobrin.files.wordpress.com/2008/08/ethics-for-everyone.pdf) . 

¶ Values and Ethics for 21st Century, BBVA. (https://www.bbvaopenmind.com/wp-
content/uploads/2013/10/Values-and-Ethics-for-the-21st-Century_BBVA.pdf) 

¶ www.ethics.org 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.unwac.org/new_unwac/pdf/HVWSHE/Human%20Values%20&%20Ethics%20-%20Individual%20Guide.pdf
http://www.unwac.org/new_unwac/pdf/HVWSHE/Human%20Values%20&%20Ethics%20-%20Individual%20Guide.pdf
https://www.bbvaopenmind.com/wp-content/uploads/2013/10/Values-and-Ethics-for-the-21st-Century_BBVA.pdf
https://www.bbvaopenmind.com/wp-content/uploads/2013/10/Values-and-Ethics-for-the-21st-Century_BBVA.pdf
http://www.ethics.org/
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BM207: APPLICATION OF RESEARCH METHODOLOGY (ARM)  
YEAR 2, SEMESTER 4 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To enable to student to understand and work methods and concepts related 
research.  

¶ To enable the student to develop research project and work with research problem. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Introduction  to Research 

¶ Meaning of research 

¶ Objectives of research 

¶ Significance of research 

¶ Types of research 

¶ Research Problem  

¶ What is research problem 

¶ Selection of research 

¶ Necessity of defining a problem 

¶ Scope and Limitations of Research 

10 

2 

Research Design  

¶ Meaning of research design 

¶ Need for research design 

¶ Features of research design 

¶ Types of research design 

10 

3 

Data Collection 

¶ Introduction 

¶ Preparation of Data (Primary & Secondary)  

¶ Validation 

¶ Editing 

¶  Coding 

¶ Tabulating and Cross Tabulation of Data, Data Analysis 
and Interpretation, Hypothesis Testing, University and 
Bivariate Data Analysis, Multivariate Data Analysis 

10 

4 

Sampling and Questionnaire Design and Construction 

¶ Introduction to Sampling 

¶ Sampling Process 

¶ Sampling Designs, 

¶ Sample Size 

¶ Application of Sampling 

¶ Steps involved in Questionnaire Construction 

¶ Questionnaire Designs 

10 

5 

Application of Research 

¶ An Over view of Market Research 

¶ Product Research 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ Advertising and Sales Promotion Research 

¶ Sales Control Research 

¶ Research in Financial Matters  

¶ Matters Related to Human Resource Management 

6 

Interpretation and report writing  

¶ Meaning of interpretation 

¶ Techniques of interpretation 

¶ Precautions in interpretation 

¶ Significance of report writing 

¶ Different steps of report writing 

10 

 Total  60 
 

IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute -level evaluation will constitute 30% of the 
total marks for the course. 
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VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Understanding of the common statistical procedures used to analyse data from 
survey and experimental studies, and to use the statistical software packages like 
SPSS, Systat, to carry out these procedures and report the results of such statistical 
analyses in a manner appropriate for managerial decision-making. 

 
VIII.  Reference Material 

 
Text-book 

1. Kothari, Research Methodology, Methods and Techniques, Wiley Eastern, Latest 

Edition 
 

Reference Books 

1. Zikmund, Babin, Carr, Adhikari , Griffin, Business Research Methods, A South 
Asian Perspective, Cengage Learning, Latest Edition 

2. T.W. Anderson, An Introduction to Multivariate Statistical Analysis, John Wiley 
, Latest Edition 
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BM208: OPERATIONS RESEARCH (OR) 
YEAR 2, SEMESTER 4 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To expose the students to basic concepts of optimisation and/or tools and techniques 
relevant to managerial decision-making through examples and cases drawn from 
different functional areas. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Linear Programming problem ( LPP)  

¶ Meaning of LPP 

¶ Formulation of LPP 

¶ Solution by graphical methods 

¶ Solution by simplex method 

¶ Problems relating to two variables only 

10 

2 

Network Analysis 

¶ PERT/CPM background and development 

¶ Stages in application PERT networkinganalysis 

¶ Critical Path Method 

¶ PERT 

¶ Inventory control: - Classification of Inventory control, 
EOQ model, inventory control system, ABC 

¶ Analysis, Advantages of EOQ model in management 

10 

3 

Transportation problem  

¶ Statement and meaning of T.P.  

¶ Methods of finding initial basic  feasible solution by North 
west corner Rule 

¶ Matrix Minimum method and vogelõs approximation 
method 

Assignment Problem 

¶ Introduction 

¶ Assignment Algorithms 

10 

4 

Theory of Games 

¶ Two ðperson Zero- sum Games 

¶ Games with saddle point 

¶ The rules of dominance 

10 

5 

Queuing Theory 

¶ Essential features of a queuing system 
¶ Performance Measures of a queuing system 
¶ Classifications of queuing models and their solutions 

10 

6 

Decision Tree and Decision Tree Analysis 

¶ Decision- making Environment 

¶ Posterior probabilities and Bayesian analysis 

¶ Decision tree analysis 

10 

 Total  60 
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IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have learnt: 

¶ Use of tools and software packages for managerial decision-making. 
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VIII.  Reference Material 
 

Text-book 

1. J .K.Sharma- Operations Research- Macmillan India Ltd., Latest Edition 

2. V.K. Kapoor ð Operations Research Techniques for Management - Sultan chand 

&  Sons, Latest    Edition 

 

Reference Books 

1. Hillier, Hillier (2008), Introduction to Management Science, Tata McGraw-Hill, 
Latest edition 

2. G.Srinivasan (2007), Operations Research - Principles and Applications, PHI, 
Latest edition 

3. A. M. Natarajan, P. Balasubramani, A. Tamilarasi (2006), Operations Research, 
Pearson, Latest edition 
 

Journals / Magazines / Newspapers 

1. OPSEARCH 
2. Journal of Operational Research Society 
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BM209: BUSINESS LAWS (BL) 
YEAR 2, SEMESTER 4 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To enable the students to understand a few important laws, acts and regulations 
affecting organisations and management operations. 

¶ To understand the public system, its components, functioning and relationship 
between public system and business and society. 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Contract Law 

¶ Formation of Agreement 

¶ Offer and Acceptance 

¶ Business contracts 

¶ Modalities of communication 

¶ Unilateral and Bilateral contracts 

¶ Alteration  and termination of contracts 

¶ Void  and Voidable contracts 

10 

2 

Sale of Goods 

¶ Transfer of ownership 

¶ Carriage, Delivery and Ownership 

¶ Performance and rights of buyer and seller 

10 

3 

Bailment,Pledge and Lien 

¶ Bailment 

¶ Pledge and Hypothecation 

¶ Lien 

10 

4 

Letter of Credit, Indemnity, Guarantee and Bond 

¶ Letter of Credit 

¶ Indemnity and Guarantee 

¶ Bank Guarantee, Performance Guarantee and Bonds 

¶ Contract of Insurance 

10 

5 

Company Law 

¶ Incorporation of companies 
¶ Corporate personality 
¶ Meeting and altering constitution of the company 
¶ Share capital 

10 

6 

Contemporary Issues 

¶ Consumer Protection Act 

¶ Intellectual Property Rights 

¶ Banking Law 

¶ Right to Information Act (RTI) 

¶ Information Technology Act 

10 

 Total  60 
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IV. Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Insights into the provisions of some important laws affecting decision-makersõ 
processes in their roles as employees, managers or owners. 
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VIII.  Reference Material 
 

Text-book 

1. Akhileshwar Pathak ð Legal Aspects of Business ð McGraw Hill Education, 

Latest edition 

 

Reference Books 

1. Elements of Business Law ð by N.D. Kapoor, Sultan Chand & Co., Latest edition 
2. Business and corporate laws ð By C L Bansal, Excel Books, Latest edition 
3. Legal Aspect of Business ð By AkhileshwarPathak, Tata McGraw Hill Pvt. Ltd., 

Latest edition 
 

Students and faculty members are advised to read the Bare Acts and discuss in the 

classroom. They may also refer to other standard law books and are advised to read 

newspapers / magazines on law and public systems so as to keep themselves 

updated on the major developments/changes taking across India and world. 
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BM210: TAXATION MANAGEMENT  (TM)  
YEAR 2, SEMESTER 4 

I. Number of Credits : 4 

II.          Course Objectives 

The objectives of this course are: 

¶ To acquaint the students with the legal framework of taxation affecting business 
plans, profits and liabilities of business. 

¶ To help students to comprehend the basic principles and laws governing Direct and 
Indirect taxes in relation to business. 

 
III.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Indian Tax System, Direct and Indirect taxes 

¶ The structure and scope of Indian Income Tax Act, 
concepts and definitions under the Act 

¶ Agricultural Income 

¶ Assesse 

¶ Assessment year 

¶ Income 

¶ Previous year 

¶ Person  

¶ Residential status 

¶ Tax liability 

¶ Scope and total income 

10 

2 

Heads of Income 

¶ Provision of Income Tax Law relating to Various heads of 
Income with Special Emphasis on profits and Gain from 
Business and Profession 

¶ Capital gains 

¶ Income from other sources 

¶ Deduction 

¶ Technique of calculating of Income Tax 

10 

3 

Computation of total income  

¶ Tax liability of an individual 

¶ Deduction from gross total income 

10 

4 

Tax Planning 

¶ Concept of Tax Planning 

¶ Tax Planning with reference to setting up of new Business 
locational aspects 

¶ Nature of business 

¶ Planning for tax holiday benefits 

¶ Tax planning with reference to Specific Management 
Decisions 

¶ Tax Planning with reference to Financial management 
Decisions 

¶ Tax planning and Cash Management 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

5 

Tax Planning Problems 

¶ Tax planning with reference to Non- Resident Company 

¶ Assesses tax planning with reference to corporate 
reorganization that is Amalgamation, Merger, Demerge 
and Slump Sale 

¶ Problem of Tax Planning 

¶ Administration 

¶ Legislative and Organizational Problems 

10 

6 

Indirect Taxation  

¶ Overview of Central Sales Tax Act, 1956 

¶ VAT 

¶ Service Tax (Finance Act 1994) 

¶ Liability of duty under Excise and Customs 

10 

 Total  60 
 
IV. Pedagogy 

 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

The students should have developed the basic principles underlying the provisions of 
direct and indirect tax laws and a broad understanding of the tax laws and accepted 
taxpractices. 

 
VIII.  Reference Material  

 
Text-book 

1. Singhania, V.K. and Singhania, Kapil, Direct Taxes Law and Practice, Taxman 

Publications,  Latest edition 

2. Singhania, V.K., Singhania, Kapil and Singhania, Monica, Direct Taxes Planning 

and Management, Taxman Publications, Latest edition 

3. Singhania, V.K. and Singhania, Monica, Student Guide to Income Tax, Taxman 

Publications, Latest edition 

 

Reference Books 

 1. Prasad, Bhagwati : Income Tax Law & Practice; Wiley Publication, New Delhi, 

Latest edition 

2. Ahuja, Girish and Gupta, Ravi, Income Tax, BharatPublication,Latest edition 

3. Diinker Pagare : Income Tax Law and Practice; Sultan Chand & Sons, New 

Delhi,Latest edition 

4. Girish Ahuja and Ravi Gupta : Systematic approach to income tax; Sahitya 

Bhavan Publication, New Delhi, Latest edition 

5. Chandra Mahesh and Shukla D.C. : Income Tax Law & Practice; Pragati 

Publications, New Delhi,Latest edition 
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BM211: BUSINESS ENVIRONMENT (BE) 
YEAR 2, SEMESTER 4 

I. Number of Credits : 4 

II.          Course Objectives 

The objective of this course is: 

¶ To develop a broad understanding about the environment in which the business 
operates. 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 
Sessions 

1 

Introduction to Business Environment 

¶ Nature components and determinants of business 
environment 

¶ Basic nature of Indian economic system 

¶ Growth of public and private corporate sector 

¶ Social responsibility of business 

¶ Economic reforms since 1991 

10 

2 

Industrial policy developments  

¶ Pattern of industrial growth since 1991 

¶ Industrial licensing policy 

¶ Public sector reforms 

¶ Privatization and liberalization trends 

¶ Growth and problems of SMEs 

¶ Industrial sickness 

10 

3 

Development banking an overview  

¶ Current developments in banking 

¶ Regulation of stock exchanges and the role of SEBI 

¶ Banking sector reforms 

¶ Challenges facing public sector banks 

¶ Growth and changing structure of non-bank financial 
institutions 

10 

4 

Foreign Trade 

¶ Trend and pattern of Indiaõs foreign trade and balance of 
payments 

¶ Latest foreign trade policy 

¶ Indiaõs overseas investments 

¶ Policy towards foreign direct investment 

¶ Globalization trends in Indian economy 

¶ Role of MNCs impact of multilateral institutions  

10 

5 

World Trade Organisation 

¶ India, WTO and Trading Blocks 

¶ Role and functions of WTO 

¶ Differences between WTO and GATT 

¶ Arguments for joining WTO 

¶ WTO Agreements binding on India 

¶ Their impact on the Indian economy 

10 
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Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

¶ International Economic institutions like World Bank 
and IMF 

6 

Technological Environment of Business 

¶ Concept and features of technology  

¶ Impact of technology on business and society 

¶ Technology policy of India 

¶ Institutions and other facilities for promotion 
of science and technology in India 

10 

 Total  60 
 
IV. Pedagogy 

 
The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 
The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 
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VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be one major integrated case. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

An appreciation of the principles of macro-economics and the effect of changes in 
macro-economic environment for firm level decision-making. 
 

VIII.  Reference Material 
 

Text-book 

 1.F.Cherunilum, Business Environment, Himalaya Publishing House, New Delhi, 

Latest Edition 

 

Reference Books 

1. Biswanath Ghosh, Economic Environment & Business, Vikas Publishing House, 

New Delhi, Latest edition 

2. N.K.Sengupta, Government and Business, Vikas Publishing House, New Delhi, 

Latest edition 

3. K.Ashwathappa, Business Environment for Strategic Management, Himalaya 

Publishing House, New Delhi, Latest edition 

4. Govt. of India, Economic Survey (latest year) 

5. Bedi, Suresh, Business Environment, Excel Books, New Delhi, Latest edition 

 
Apart from the above mentioned books, students are required to extensively use 
other sources like business dailies, business and economic journal and magazines, 
important websites and TV channels, etc. In fact, discussion of the contemporary 
issues is an integral part of teaching pedagogy for all the modules. 
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BM212: SEMINAR ON CONTEMPORARY ISSUES IN 

MANAGEMENT (SCIM) (PRACTICAL)  

 YEAR 2, SEMESTER 4 
I. Number of Credits : 2 

II.          Course Objectives 

The objectives of this course are: 

¶ The primary objective of the course is to sensitise the students to the topical issues 
facing different parts of society and the controversies surrounding such issues, in so 
far as they affect the organisations and their management environment. 

 
III.        Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 

Development Economics 

¶ Poverty 

¶ Agriculture 

¶ Migration 

¶ Urbanization 

¶ Environment 

15 

2 

Environmental Economics and Policy 

¶ Environmental Law 

¶ Current environmental regulations 

¶ International environmental agreements 

¶ Techniques for valuing environmental resources 

15 

 Total  30 
 

IV.    Pedagogy 
 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶  Classroom Contact Sessions é About 24 Sessions 

¶  Assignments é About 04 Sessions 

¶  Feedback é About 02 Sessions 

The exact division among the above components will be announced by the instructor 
at the beginning of the semester as a part of detailed session-wise schedule. 
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V.          Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentations/Case Discussion 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 
marks for the course. The Institute-level evaluation will constitute 30% of the 
total marks for the course. 

VI.         External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

VII.       Learning Outcomes 
 

At the end of the course, the student should have developed: 

The inquisitiveness to read newspapers, magazines and journals and relate his/her 

classroom learning in the BBA programme to the developments taking place in the 

world as a part of daily routine. 

VIII.    Reference Material  

Text-book 

There will be no text-book. However, reference books appropriate to the issues will 

be used by the students.  

Journals, Magazines and Newspapers 

1. Economic and Political Weekly 
2. The Economist 
3. RBI Bulletin 
4. Harvard Business Review 
5. The Hindu 
6. Business Standard 
7. The Economic Times 
8. Financial Express 
9. The Hindu Business Line 
10. TERI 
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HS127: COMMUNICATION SKILLS-2 
 YEAR 2, SEMESTER 4 

 

I. Number of Credits : 2 

II. Course Objectives 

To help students to 
¶ Develop communication skills required in business organization, namely: 

listening, speaking reading and writing 

¶ Improvise comprehensional and expressional skills required for the day to day; 
and classroom, academic and cultural situation 

¶ Sharpen communication skills with reference to organizational structure 

¶ Improve their vocabulary of English 
 

III.  Course Outline 
 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 Interpersonal Communication 

¶ Introduction to  Interpersonal Communication , Group and 
Organizational Communication  

¶ Communication Styles or Modes 

¶ Principals of Interpersonal Communication 

¶ Importance and functions of Interpersonal Communication  

¶ Levels of Communication 

¶ Nonverbal Communication 

¶ Communicating in Diverse Environment 

06 

2 Major Communication Techniques and Styles:    

¶ Introduction to Communication styles & techniques 

¶ Assertive Communication 

¶ Aggressive Communication 

¶ Passive   Communication 

¶ Passive and Aggressive Communication 

¶ Working with different styles 

05 

3  Group Communication and Group Dynamics 

¶ Introduction to Group Dynamics  

¶ Introduction to Group Communication 

¶ Communication  networks within and outside the group 

¶ Social and Behavioural Sciences and Group Communication 

05 

4  Communicating in Work Teams 

¶ Productive Meeting Management 

¶ Making Formal Presentation 

05 

5  Presentation Skills  

¶ Introduction to presentation and its importance 

¶ Modes,  Means And Purpose Of Presentation 

¶ Defining purpose, Audience Analysis and Organizing the 

content 

 

 

 

06 
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Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

¶ Presentation Mechanics and Presentation Process 

¶ Managing yourself during question and answers 

6 Vocabulary 

¶ Idioms, Confusable 

¶ One-word Substitutes  

¶ Synonyms, Antonyms 

¶ Homophones and Homonym 

 

03 

Total              30 

 

IV. Instruction Methods and Pedagogy 

The course is based on pragmatic learning. Teaching will be facilitated by Reading 

Material, Discussion, Task-based learning, Projects, Assignments and various 

interpersonal activities like case studies, critical reading, group work, independent 

and collaborative research, presentations, etc.  

 

V. Evaluation:  

The students will be evaluated continuously in the form of internal as well as external 

examinations. The evaluation (Theory) is schemed as 30 marks for internal evaluation 

and 70 marks for external evaluation in the form of University examination.  

 

Internal Evaluation 

The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Assignment / Project Work 2 25 25 
2 Attendance and Class Participation   05 

Total 30 
 

External Evaluation 

The University Theory examination will be of 70 marks and will test the reasoning, 

logic and critical thinking skills of the students by asking them theoretical as well as 

application based questions. The examination will avoid, as far as possible, 

grammatical errors and will focus on applications. There will be at least one question 

on case analysis relevant to the components of the course. 

 

VI. Learning Outcomes 
The students will be able to perform well during Presentations. The students should 

have developed the ability to communicate effectively, they should be able to 

communicate message accurately, handle intercultural situation that require 

Sl. No. Component Number 
Marks per 
incidence 

Total Marks 

1 Theory Paper 01 70 70 
Total  70 
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thoughtful communication, to use appropriate words and tones and so on. The 

course, in particular, will enable the students to be effective language user with 

reference to communication in group and group behaviour. 

 

VII. Reference Reading 
1. Communication Skills by Sanjay Kumar and PushpLata (2011) 

2. Developing Communication Skills by Krishna Mohan and MeenaBanerji (2010) 

3. Effective Business Communication by M V Rodriques (2013) 

4. Basic Technical Communication by KavitaTyagi and Padma Mishra (2011) 

5. http://www.communicationskills.co.in/index.html 

6. http://www.hodu.com/default.htm 

7. http://www.bbc.co.uk/worldservice/learningenglish 

8. http://www.englishlearner.com/tests/test.html 

9. http://www.englishclub.com/vocabulary/idioms-body.htm 

10. http://dictionary.cambridge.org 
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BM301 : ORGANIZATION ATTACHMENT PROGRAMME (OAP) 

(PRACTICAL)  

YEAR 3, SEMESTER 5 

I. Number of Credits : 6 

II.  Course Objectives 
 

The primary objective of the course is to enable the students to comprehend all the 

learning of the past two years (four semesters) so as to develop an in-depth 

understanding of all general and functional areas of management / organizations. The 

students are also required to investigate in a topic relating to one of their areas of 

interest / streams of specialisation, and in the process, develop a comprehensive 

understanding of the same.  

III.  Pedagogy 
 

For this course, each student will be placed in an organization where a faculty guide 

(internal) and an organizational guide (external), if any, will provide guidance and 

supervision and work on various issues jointly.  The students will work on their 

projects individually and not in pairs or teams. As a rule, the number of students, 

organization and faculty member / guides will be allotted based on certain criteria 

and as per the situation. A faculty co-guide may also be appointed for every/any 

student. 

The investigation will be in the nature of preparation of a project and research 

through: 

i. Study of secondary data from books, journal and magazine articles, 
newspaper articles,  websites, electronic and physical databases, etc.; 

ii. Primary data collection through interviews, discussions, and other research 
instruments. Students are encouraged to pursue research in the organisation 
where they have undergone their summer internship. 

 

The outcome of the research will beOrganization Attachment Programme ð Project Report 

which would contain, among others, the following: 

 Part -I ð Organizational Profile 

¶ Introduction 

¶ The Company / Organisation 

¶ Functional Areas 

¶ Decision-making 

¶ Financial Analysis 
¶ My learning from the study of the organisation 
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Part-II ð Project Study 

¶ Area of research chosen, with reason 

¶ Literature Review 
¶ Problem Definition 

¶ Research Method 

¶ Data Collection and Analysis 
¶ Conclusions and Recommendations, if any. 

¶ Limitations of the study and leads for further work 
 

The detailed format of the report will be circulated to the students at the beginning 

of the end of the second semester. 

IV. Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis 

through the faculty guide on the basis of the regularity and quality of work done by 

the student under his/her guidance.  The internal evaluation will be for 30% of the 

course. 

V. External Evaluation 
 

The university examination will be based on oral presentation, review of studentsõ 

reports and a viva-voce and will carry 70% marks for the course evaluation.  

VI. Learning Outcomes 
 

At the end of the course, the students should have developed a comprehensive 

understanding of the functioning of the organization, process of undertaking / 

conducting systematic inquiry into a phenomenon, and integrating fundamental and 

functional areas of management for effective strategic decision making.  
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BM302: STRATEGIC MANAGEMENT (SM) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ To introduce the student to competitive strategy and competitive advantage. 

¶ To develop the studentsõ skills for putting strategies into actions, adopting the 
appropriate strategy for competitive advantage 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction to Strategic M anagement  

¶ Strategic Management as a field of Study 

¶ Strategy; Strategic Management and related issues 

¶ Levels of Strategy 

¶ Mission and Objectives 

¶ Strategic Intent 
¶ Environmental Analysis and Diagnosis 

¶ Concept and Issues 

¶ Environmental factors 

¶ Synthesis of External Factors 

¶ Industry Analysis 

¶ Porterõs Five-Forces Model 

10 

2 

Internal Analysis and Diagnosis 

¶ Analysis of Internal Resources and Capabilities 

¶ Synthesis of Internal Factors 

¶ Core competence 

¶ Value ð Chain Analysis 

¶ SWOT analysis 

10 

3 

Strategic Options 

¶ Alternative Grand Strategies 

¶ Stability, Growth, Retrenchment and Combinations 

¶ Mergers, Acquisitions and Joint Ventures 

¶ Porterõs Concept of Generic Strategies and Competitive 
advantage 

10 

4 

Choice of Strategy 

¶ Process of Strategic choice 

¶ Portfolio Analysis 

¶ Role of Board of Directors 

¶ Corporate Governance from a Strategic Management Perspective 

10 

5 

Strategy Implementation 

¶ Interrelationship between Formulation and Implementation 

¶ Important Issues in Strategy Implementation 

¶ Resource Allocation 

10 
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Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

¶ Leadership Implementation 

¶  Structural considerations 

¶ Functional Strategies 

6 

Strategy Evaluation 

¶ Evaluation and Control in Strategic Management 

¶ Strategy evaluation, framework 

¶ Criteria for Strategy Evaluation  

¶ Measuring Performance 

¶ The Balanced Scorecard and other approaches 

10 

 Total 60 

 
IV. Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing 

the topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

¶  Classroom Contact Sessions é About 45 Sessions 

¶  Assignments é About 05 Sessions 

¶  Presentation é About 05 Sessions 

¶  Management Exercise/ 
Stimulations/Game            

é About 02 Sessions 

¶  Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

II.  Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total marks for the course. 
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III.  External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 

carrying 70 marks.   

IV. Learning Outcomes 
 
At the end of the course, the student should have developed: 

¶ An understanding of the meaning of strategy and strategic management. 

¶ Ability to thing strategically. 
 

V. Reference Material 
 

Books 

1. Business Policy and Strategic Management ð Azhar Kazmi, Tata McGraw Hill, 
Latest edition 
 

Reference Books 

1. Strategic Management ð Text and Cases ð V. S. P. Rao and Hari Krishna; Excel 

Books, Latest edition 

2. Discourses on strategic Management ð D. Roy; Asian Publications, Latest edition 

 

Journals / Magazines / Newspapers 

1. Harvard Business Review 
2. Vikalpa 
3. The Smart Manager 
4. California Management review 
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BM303: MANAGEMENT  INFORMATION SYSTEM (MIS)  

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ Develop the ability to contribute meaningfully towards information system 
selection. 

¶ To help the students how to use MI Systems for gaining competitive 
advantage. 
 

III.  Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction  

¶ Definition of Data and Information 

¶ Differences between Data and Information 

¶ Characteristics of Information 

¶ Definition of System 

¶ Characteristics of System 

¶ Definition of Information System 

¶ Role of Information Systems at different levels 

10 

2 

Management Information System and Management 
Processes 

¶ Role of MIS in an Organization 

¶ Processes of Management 

¶ Role of MIS in Planning, Organizing activity, Staffing, 
Directing and Controlling 

10 

3 

Major Information Systems of an Organization 

¶ TPS (Transaction processing System) 

¶ MIS (Management Information System) 

¶ DSS (Decision Support System) 

¶ ESS (Executive Support System) 

10 

4 

Functional Information System 

¶ Marketing information System (MKIS) 

¶ Manufacturing System (MFIS) 

¶ Financial Information System (FIS) 

¶ Human Resource Information System (HRIS) 

10 

5 

Database Management System 

¶ Problems with Traditional File System 

¶ Concept and benefits of DBMS 

¶ Types of databases 

10 

6 
E-Commerce & E-Business 

¶ Introduction to E-Business 

¶ Models of E-Business 

10 
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Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

¶ B2B, B2C, C2B and C2C 

¶ E-Commerce 

¶ Concept of EDI (Electronic Data Interchange) 

¶ Electronic Payment System 

¶ E-CRM 

¶ E-Governance 
 Total 60 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  
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VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

About latest technologies in the field of telecommunication, networks and Database. 
 

VIII.  Reference Material 
 

Text-book 

1. Dharminder Kumar & Sangeeta Gupta, Management Information System , EXCEL 
Book, Latest Edition 

Reference Books 

1. W. S. Jawadekar, Management Information System, Tata McGrawHill Publishing 
Company, Latest Edition 

2. Mahadeo Jaiswal & Monika Mital, Management Information System, OXFORD 
University Press, Latest Edition 
 
Journals / Magazines / Newspapers 

1. Computer Express, Digichip, PC World, Computer Shopper, Dataquest etc. 
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BM311 : CONSUMER BEHAVIOUR (CB) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ Proficient and knowledgeable about the various disciplines contribution in 
understanding buyer behaviour in a holistic manner. 

¶ Familiar with the advances in consumer research in deciphering buyer 
motivation, and behaviour (pre-purchase, purchase and post purchase), 
impact of social and cultural variables on consumption decisions. 
 

III.  Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 
Consumer Behaviour - An Introduction & Key Foundations  

¶ Consumer Research 

¶ Market Segmentation 

10 

2 

Consumer Decision Process 

¶ Determinants of Buyer Behaviour and Framework of Buyer 
Behaviour 

¶ Overview of the Stages in the choice process, factors affecting each 
stage, and Need recognition. 

¶ Information Gathering & Evaluation: Perceptual Mapping & 
Positioning: Value perception 

¶ Information Search, Defining criterion for choice 

¶ Mapping attributes comparison of brands, positioning options, 
product and promotions related strategies. Perceived value 
components, generating attribute lists, mapping methods 

¶ Consumer Expectations & Perceptions: Satisfaction & Value 

¶ Postðpurchase Processes, Measuring satisfaction and value, 
Value/Satisfaction delivery process and programs 

¶ Satisfaction and retention. Quality and satisfaction 

10 

3 

Individual Determinants of Buyer Behaviour and Internal 
Processes 
¶ Self-Concept, Needs & Brand Choice 

¶ Need recognition process, gaps in self-image and ideal image 

¶ Segmentation, targeting and positioning based on self and brand 
images 

10 

4 

Consumer Personality and Consumer Motivation 

¶ Need identification and classification 

¶ Use of personality, purchase pattern to understand needs and 
segment markets. 

¶ Learning, Memory, Communication Applications and Behaviour 
Modification 

¶ Different learning methods used by consumers and marketersõ use 
of same. 

10 
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Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

¶ Learning strength, generalization and discrimination, schema 
formation and change, positioning and repositioning. 
Communication objectives and techniques, hierarchy of 
communication effects. 

Consumer Attitudes 

¶ Concept of attitude, measurement methods, data analysis and 
identification of problem areas 

¶ Attitude change methods. Market opportunity and promotional 
activities to assess markets and change attitudes towards 
products and brands. 

¶ Situational Determinants of Buyer Behaviour 

¶ Temporal, social, physical, task, purchase, usage, disposition and 
otherantecedent states 

5 

External Influences on Consumer Behaviour 

¶ Family Influences on Buyer Behaviour 

¶ Social Class & Social Stratification 

¶ Reference Groups, Opinion Leaders and Social Influences 

¶ Cultural Influences on Consumer Behaviour 

10 

6 

Consumer Research 

¶ Various methods and techniques of consumer research 

¶ Reliability and validity, generalization 

¶ New Developments in the field of Consumer Research 

10 

 Total 60 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The course 

instructor is expected to prepare a detailed session-wise schedule, showing the topics to be 

covered, the reading material and case material for every session. The pedagogical mix will be 

as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor at the 

beginning of the semester as a part of detailed session-wise schedule. 
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V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Clear exposure to the factors that affect consumer decision making and marketing 
strategies that encourage such behaviour. 
 

VIII.  Reference Material 
 

Text-book 

1. Satish Mishra and S.H.Kazmi, Consumer Behaviour, Text and Cases by Excel 
Books, Latest Edition 

 

Reference Books 

1. S. Ramesh Kumar, Conceptual Issues in Consumer Behaviour by Pearson 
Education, Latest Edition 

2. Suja R. Nair, Consumer Behaviour in Indian Perspective, HPH, Latest Edition 
 

Journals / Magazines / Newspapers 

1. Journal of Consumer Behaviour 
2. Journal of Consumer Research 
3. Economic Times- Brand equity 
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BM312: SALES MANAGEMENT (SM) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objective of this course is: 

¶ To study the various aspects of the sales management process.  
¶ Specific activities of interest will be how sales managers develop and execute 

plans for creating customer satisfaction by developing the selling function, 
strategic sales planning, building a sales program, and controlling the sales force. 
 

III.  Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction to Sales Management 

¶ Nature 

¶ Role and importance 

¶ Sales force structure and Size management process 

¶ Different techniques of handling customer objections and 
closing the sales 

10 

2 

Sales Organization 

¶ Formal, Informal, horizontal, vertical, centralized, 
decentralized, geographic, customer, product, combination, 
organizations 

¶ Sales Territory 

¶ Size allocation and designing sales territory 

10 

3 

Forecasting market demand 

¶ Forecasting process, Planning and recruitment of sales force 

¶ Job analysis specification, Job description, sources of 
recruitment, selection of sales person 

¶ Sales training 

10 

4 

Sales force Motivation 

¶ Nature, Importance, factorõs influencing the motivation ð of ð 
sales ð force 

¶ Compensations: Types, compensations plan 

10 

5 
Evaluation of sales forces performance 

¶ Qualitative and quantitative bases to evaluate Sales force 
control and budget  

10 

6 

Retail and Whole selling: Retail types 

¶ Developing and implementing merchandise strategy 

¶ Strategies in retain outlet 

¶ Whole selling Functions, types, marketing trend 

10 

 Total 60 
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IV.    Pedagogy 
 

The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total  marks for the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Clear exposure to the understanding of sales marketing . 

 
VIII.  Reference Material 

 
Text-book 

1. Naresh K. Malhotra, Essentials of Marketing Research: A Hands-On 
Orientation,Prentice Hall, Latest Edition 
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Reference Books 

1. Alvin C Burns, Ronald F. Bush, Marketing Research, , Prentice Hall, Latest 
Edition 
 

Journals / Magazines / Newspapers 

1. Journal of Consumer Behaviour 
2. Journal of Consumer Research 
3. Economic Times- Brand equity 
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BM313: ADVERTISING AND SALES PROMOTION (ASP) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objective of this course is: 

¶ To help students to understand various concepts of advertising and sales 
promotion through real-life examples and cases; 

¶ To help students to develop understanding of integrated marketing 
communication systems and processes. 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Concept and Process of Integrated Marketing 
Communications  

¶ Elements of IMC & Developing respective communication 
campaign 

¶ Advertising ð Classification of advertising, types, advertising 
appropriation, advertising campaigns 

¶ Sales Promotion ð Different types of Sales Promotion, 
relationship between Sales promotion and advertising 

¶ Publicity ð Types of Publicity, relationship between advertising 
and publicity 

¶ Personal Selling 

¶ Direct marketing and direct response methods 

¶ Event Management 

¶ E-Commerce 

¶ Corporate Communication 

10 

2 
IMC Message Design 

¶ AIDA model Considerations for creative idea Visualization 
10 

3 

Media Management 

¶ Media Process  

¶ Media Jargons 

¶ Media Buying 

¶ Strategies and execution 

10 

4 

Suppliers in IMC 

¶ Hoarding Contractors/Printers etc., Ad. Agency  

¶ Departments of Ad. Agency, Client Servicing-client Agency 
relationship 

¶ AccountPlanning 

10 

5 
Ethics and social responsibility in IMC campaigns 
¶ Evaluating the Social. Ethical, and Economic Aspects of 

Advertising and Promotion 

10 

6 
Evaluating Marketing Communication Programs 
¶ Measuring the Effectiveness of the Promotional Program 

10 



 

© CHARUSAT 2014  Page 155 of 240 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

¶ International Advertising and Promotion 

¶ Regulation of Advertising and Promotion 
 Total 60 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the total 

marks for the course. 

VI. External Evaluation 
The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Clear understanding of functioning of an advertising department / agency. 
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VIII.  Reference Material 
 

Text-book 

1. S.A.Chunawalla & K.C.Sethia, Foundations of Advertising Theory & Practice, 
Himalaya Publishing, Latest Edition 

 

Reference Books 

1. Kazmi and Batra, Advertising and Sales Promotion, Excel Books, Latest Edition 
2. Batra, Myers and Aaker, Advertising and Management, Pearson Education, 

Latest Edition 
 

Journals / Magazines / Newspapers 

1. Pitch 
2. Economic Times - Brand equity 
3. Business Line - Catalyst 
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BM321: ADVANCED FINANCIAL MANAGEMENT (AFM) 

 YEAR 3, Semester 5 

I. Number of Credits: 4 

II.  Course Objectives  
The objectives of the course are 

¶  To understand the concept and theories in financial management and to understand 
strategic financial decisions in order to maximize the wealth of the shareholder. 

¶ To equip students with various tools of financial management to solve the practical 
problems. 

 
III.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 Introduction to Financial Management 

¶ Overview of Financial management 

¶ The financial system 

10 

2 Fundamental Valuation Concepts 

¶ The Time value of Money  

¶ Valuation of bond s& stocks  

¶ Yield to maturity (YTM) 

10 

3 Capital Budgeting 

¶ Introduction to capital budgeting 

¶ Understanding discount rates  

¶ Calculation of net present value and IRR 

10 

4 Cost of Capital  

¶ Introduction cost of capital 

¶ Explicit and Implicit Costs 

¶ Measurement of Specific Costs 

¶ Weighted Average and Marginal Cost of Capital 

¶ Capital Asset Pricing Model 

10 

5 Dividend theory 

¶ Introduction to dividend 

¶ Types of Dividend Policy 

¶ Determinant of dividend policy 

¶ Dividend theories (Walter Model, Gordon Model, 
Modigliani-Miller Model  

10 

6 Risk management & Derivatives 

¶ Meaning of risk and uncertainty  

¶ Types of derivatives contracts 

¶ Basics of spot, forwards, future, options 

10 

 Total 60 
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IV. Pedagogy 
The course will emphasise self-learning and active classroom interaction based on 

studentsõ prior preparation. The course instructor is expected to prepare a detailed 

session-wise schedule, showing the topics to be covered. Wherever the material for 

any session is drawn from sources beyond the prescribed text-book, reference books, 

journals and magazines in the library, or from websites and other resources not 

accessible to the students, the course instructor should make the material available 

to the students well in advance, so that the students can come prepared for the 

classes. The pedagogical mix will be as follows: 

Classroom Contact Sessions 

¶ Classroom Sessions      ...  About 45 Sessions 
¶ Assignment      ... About 05 Sessions 

¶ Presentation     ... About 05 Sessions 
¶ Management Exercise/Simulation/Games  é About 02 Sessions 

¶ Feedback      ... About 03 Sessions 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 

No. 
Component Number 

Marks per  

incidence 

Total 

marks 

Percentage 

of total 

internal 

evaluation 

1 Quizzes 3 10 30 10 

2 Presentation/Case Discussion 2 45 90 30 

3 Assignment / Project work 1 60 60 20 

4 Internal Tests 2 45 90 30 

5 Attendance and Class Participation  30 10 

Total 300 100 

The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. 

VI. External Evaluation 
The University examination will be for 3 hours and will be based on a written paper 

carrying 70 marks.  There will be one major integrated case. 

VII.  Learning Outcomes 
At the end of the course, the students are expected 

¶ To have basic understanding of financial tools & techniques to understand its 
application and be able to relate it in practical environment.  
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VIII.  Reference Material 
 
Text Book: 

1. Khan & Jain(2012), Financial Management Text Problems And Cases, Tata McGraw 
Hill, Latest Edition 

2. Prasanna Chandra (2012), Financial Management Theory & Practice, Tata McGraw 
Hill, Latest Edition 

 
Reference Books 

1. I M Pandey, Financial Management, Vikas Publishers, Latest Edition  
2. Ravi M Kishore, Strategic Financial Management, Taxmann, Latest Edition 
3. Khan & Jain,Financial Management Text Problems And Cases, Tata McGraw Hill, 

Latest Edition 
 

Business Newspapers 

¶ Business Line 

¶ Mint  

¶ The Economic Times 

¶ Business Standard 
¶ Financial Express 
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BM322: ADVANCED FINANCIAL ACCOUNTING (AFA)  
YEAR 3, SEMESTER 5 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of the course are as follows: 
¶ To provide a brief idea about the framework of certain allied aspects of 

accounting treatment 
¶ To understand about depreciation accounting. 

¶ To understand different branches of accounting. 
 

III.  Course Outline 

Module 

No. 
Title/Topic  

Classroom Contact 
Sessions 

1 

Accounting Standards  

¶ Introduction 

¶ Meaning  

¶ Definition  

¶ Need  

¶ Significance  

¶ An Overview of Indian  
o Accounting Standards ð AS-2, AS-3, AS-6, AS-10, 

AS-14, AS-20 & AS-21 (Theory Only). 

¶ Introduction to IFRS 

10 

2 

Depreciation- A Tools to Manoeuvre 

¶ Accounting for Depreciation 

¶ Depreciation Calculation 

¶ Depreciation Methods 

¶ Diversed Ways of Treating Depreciation Charge 

¶ Depreciation and Managerial Decisions  

10 

3 

Inventory- The Kingpin 

¶ Scope and Importance of Inventory Management 

¶ Systems Used to Account for Inventory 

¶ Classification of Inventory for Decision Making Process 

¶ Inventory Control Systems 

¶ Inventory Management and Managerial Decisions 

10 

4 

 

Consignment Accounts  

¶ Introduction ,  Meaning,Consigner  

¶  Consignee ,Goods Invoiced At Cost Price  

¶ Goods Invoiced At Selling Price  

¶ Normal Loss ,Abnormal Loss 

¶ Valuation Of Stock, Stock Reserve ,  Journal Entries  

¶ Ledger Accounts in the Books of Consigner and Consignee. 

10 

5 
 

Accounting For Joint Ventures  

¶ Introduction 

¶ Meaning  

¶ Objectives  

10 
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¶ Distinction Between Joint Venture And Consignment  

¶ Distinction Between Joint Venture And Partnership  

¶ Maintenance Of Accounts In The Books Of Co-Venturers 

¶ Maintaining Separate Books For Joint Venture  

¶ Preparation Of Memorandum Joint Venture - Problems 

6 

Branch Accounts  

¶ Introduction  

¶  Meaning  

¶ Objectives  

¶ Types Of Branches  

¶ Dependent Branches  
o Features  
o Supply Of Goods Price At Cost Price  
o Invoice Price  
o Branch Account In The Books Of Head Office 

(Debtors System Only).  

¶ Independent Branches 

10 

 Total 60 

 

IV.  Pedagogy 

The course will emphasise self-learning and active classroom interaction based on studentsõ 
prior preparation. The course instructor is expected to prepare a detailed session-wise 
schedule, showing the topics to be covered, the reading material and case material for every 
session. Wherever the material for any session is drawn from sources beyond the prescribed 
text-book, reference books, journals and magazines in the library, or from websites and other 
resources not accessible to the students, the course instructor should make the material 
available to the students well in advance, so that the students can come prepared for the 
classes. The pedagogical mix will be as follows: 

¶ Classroom discussion of concepts and applications             ...   About 45 Sessions 

¶ Assignments                                       ...   About 05 Sessions 
¶ Presentation                                                                  é About 05 Sessions 

¶ Management Exercise/ Stimulations/Game                            é  About 02 Sessions 
¶ Feedback                                                                                           é  About 03 Sessions 

 

V.  Internal Evaluation  

The studentsõ performance in the course will be evaluated on a continuous basis through the 
following components: 

Sl. No. Component Number 
Marks per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1 Quizzes 3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project Work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation marks 
for the course. The Institute-level evaluation will constitute 30% of the total marks for 
the course. 

VI.  External Evaluation 

The University examination will be for 3 hours and will be based on a written paper carrying 
70 marks. There will be at least one major case covering different modules of the course. 

VII.  Learning Outcomes 

On completion of the course, the students should:  

¶ Have a collection of transactions relating to any branch and prepare a branch 
account. 

¶ Be able to learn through case and would record the important points. 

¶ Be able to list out the basis of Apportionment of Revenue Items of a 
departmental undertaking. 
 

VIII.  Reference Material 
 

Text-book 
1. H. V. Shankarnarayana, H.R. Ramanath, Financial Accounting for 

Management, Cengage Learning, Latest Edition 

2. Paresh Shah, Financial Accounting for Management, Oxford University 
Press, Latest Edition 

3. Richard Lewis, David Pendrill, Advanced Financial Accounting, Financial 

Times Prentice Hall, Latest Edition 
 

Reference Book 

1. Gupta R. L. Advanced Financial Accounting,S. Chand & Sons,Latest Edition 
2.  Kumar, Anil S., Advanced Financial Accounting, Himalaya Publication 

House, Latest Edition 
3. Dr. Ashok Sehgal& Dr. Deepak Sehgal, Advanced Accounting, Taxmann, 

New Delhi, Latest Edition 
 

Journals / Magazines/ Websites 

1. Finance India 
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BM323: AUDITING PRINCIPLES AND PRACTICES (APP) 
YEAR 3, SEMESTER 5 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of the course are as follows: 
¶ To understand the auditing principles and procedures applicable to both 

internal and external auditing.  
¶ To understand topics like reporting; professional standards and ethics; 

legal liability; audit objectives; audit evidence; planning and analysis; 
materiality and risk; internal control; audit sampling 

¶ To understand EDP auditing.  
 

III.  Course Outline 

Module 
No. 

Title/Topic  
Classroom Contact 

Sessions 

1 

Introduction to Auditing  

¶ Definition of audit 

¶ Difference between auditing and accountancy  

¶ Scope of auditing  

¶ Objectives of auditing 

¶ Materiality in auditing 

¶ Efficiency audit 

¶ Proprietary audit  

¶ Techniques of auditing  

¶ Standards of auditing. 

10 

2 

Internal Audit  

¶ Meaning of internal check  

¶ Nature and Scope of internal audit 

¶ Financial vs. operational audit  

¶ Internal control; nature and scope 

¶ Verification of evidence 

¶ Detailed checking vs. sample checking 

¶ Internal audit and statutory audit 

¶ Interface between internal auditor and statutory auditor 

10 

3 

Audit Programme 

¶ Meaning 

¶ Advantages and disadvantages  

¶ Audit note book  
o Meaning and Content  

¶ Audit working papers  
o Objects, essentials, responsibility, protection and 

preservation and ownership of working papers 

10 

4 
 

Vouching of cash transactions  

¶ Trading transactions 

¶ Audit of ledger  

¶ Scrutinizing of ledgers  

¶ Bought ledger 

10 
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¶ Sales ledger 

¶ General ledger 
o Main journal, 
o Outstanding liabilities and assets 
o Scrutinizing of expense accounts 
o Income accounts 
o Balance sheet audit 
o Direct confirmation of balances 
o Capital and Revenue expenditure  

¶ Verifications and valuation of assets and liabilities. 

5 
 

Depreciation and reserves  

¶ Meaning 

¶ Depreciation of Wasting Assets 

10 

6 

EDP Audit 

¶ Impact of computerization on audit approach.  

¶ Type of internal control in a computer - based system 
10 

 Total 60 

 

IV.  Pedagogy 

The course will emphasise self-learning and active classroom interaction based on 
studentsõ prior preparation. The course instructor is expected to prepare a detailed 
session-wise schedule, showing the topics to be covered, the reading material and 
case material for every session. Wherever the material for any session is drawn from 
sources beyond the prescribed text-book, reference books, journals and magazines in 
the library, or from websites and other resources not accessible to the students, the 
course instructor should make the material available to the students well in advance, 
so that the students can come prepared for the classes. The pedagogical mix will be 
as follows: 

¶ Classroom discussion of concepts and applications             ...   About 45 Sessions 

¶ Assignments                             ...   About 05 Sessions 
¶   Presentation                                                         é About 05 Sessions 

¶ Management Exercise/ Stimulations/Game                           é  About 02 Sessions 
¶ Feedback                                                                                         é  About 03 Sessions 

 
V.  Internal Evaluation  

The studentsõ performance in the course will be evaluated on a continuous basis 
through the following components: 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes 3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project Work 1 60 60 20 
4 Internal Tests 2 45 90 30 

5 Attendance and Class Participation  30 10 

Total 300 100 
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The total marks will be divided by 10 and declared as Institute-level evaluation marks 
for the course. The Institute-level evaluation will constitute 30% of the total marks for 
the course. 

VI.  External Evaluation 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks. There will be at least one major case covering different modules of 
the course. 

VII.  Learning Outcomes 

On completion of the course, the students should:  

¶ Be able to demonstrate comprehension of the role, responsibility and duty of the 
auditor as well as the purpose, benefits and limitations of auditing.  

¶ Be able to identify relevant audit regulation and standards. 

¶ Be able to assess the importance of ethics in auditing and the independence of the 
auditor.  

 

VIII.  Reference Material 
 

Text-book 
1. Kumar, Ravinder, Sharma, Virender, Auditing: Principles And Practice, PHI 

Learning, Latest Edition 
2. G. Puttick, Sandy van Esch, Sandra Dawn Van Esch, The Principles and 

Practice of Auditing,Juta and Company Ltd, Latest edition 
 

Reference Book 

1. S D Sharma, Auditing Principles And Practice, Taxmann Publications, Latest 
Edition 

2.  Rick Hayes / Roger Dassen / Arnold Schilder / Philip Wallage, Principles of 
Auditing:An Introduction to International Standards on Auditing, FT 
Prentice Hall, Latest Edition 

Journals / Magazines/ Websites 

1. Managerial Auditing Journal 
2. Accounting and Auditing - The CPA Journal 
3. International Journal of Accounting, Auditing and Performance Evaluation 
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BM331: ADVANCED HRM (AHRM) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ Demonstrate an understanding of the nature of human resource management 
and the role it plays in work organizations. 

¶ Demonstrate an understanding of the role of human resource managers in 
organizations and their contribution to organizational performance. 

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction  

¶ Identifying critical talent for organization/area of responsibility 
and device mechanisms to deliver expected business results 

¶ Develop a roadmap linking Advanced HRM to organizationõs 
competitive success by moving from Traditional HRM mindset to 
advance HRM mindset 

10 

2 

Recruitment And Retention Strategies  
¶ Online recruitment; Employee referrals; Recruitment process 

outsourcing 

¶ Head hunting 

¶ Executive education; Flexi timing; Telecommuting 

¶ Quality of work life; Work - life balance 

¶ Employee empowerment 

¶ Employee involvement; Autonomous work teams 

10 

3 

Training And Development Strategies  

¶ Creating a learning organization; Competency mapping 

¶ Multi-Skilling 

¶ Succession planning 

¶ Cross cultural training 

10 

4 

Performance Management Strategies 

¶ Defining key result areas (KRA) 

¶ Result based performance 

¶ Linking performance to pay; Merit based promotions 

10 

5 

Reward and Compensation Strategies  

¶ Performance based pay; Skill based pay; Team based pay 

¶ Broad banding; Profit sharing; Executive Compensation; 
Variable pay 

10 

6 
Global HR Strategies 

¶ Introduction to global HR strategies 

¶ Developing HR as a value added function 

10 

 Total 60 
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IV.    Pedagogy 
 

The course will emphasise self-learning and active classroom discussion of cases. The course 

instructor is expected to prepare a detailed session-wise schedule, showing the topics to be 

covered, the reading material and case material for every session. The pedagogical mix will be 

as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor at the 

beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes 3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project Work 1 60 60 20 
4 Internal Tests 2 45 90 30 

5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute -level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper carrying 
70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Need and importance of integrating HR strategies with business strategies and developing 
HRplans and policies. 
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VIII.  Reference Material 
 

Text-book 

1. Strategic HRM ð Charles Greer, Pearson education Asia, Latest Edition 
 

Reference Books 

1. Human resource management ð Garry Dessler, PHI, Latest Edition 
2. Strategic HRM - Michael Armstrong, Kogan page, London, Latest Edition 

 
Journals / Magazines / Newspapers 

1. Human Resource Management Review 
2. The International Journal of Human Resource Management 
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BM332: ORGANISATION DEVELOPMENT (OD) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

To enable the students to: 

¶ Understand the philosophical, historical, theoretical, political and practical 
underpinnings of OD as a core area of practice within HRD 

¶ Increase awareness of different tools that are used to diagnose organizations 
as well as interventions used through hands-on experience 

¶ Enhance skills in facilitation, OD skills, group process, communication, and 
collaboration. 

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

General Introduction  to Organization Development 

¶ Organization Development Defined 

¶ Growth and Relevance of Organization Development 

¶ Short History of Organization Development 

¶ Evolution in Organization Development 
The Nature of Planned Change 

¶ Theories of Planned Change 

¶ General Model of Planned Change 

¶ Different Types of Planned Change 

¶ Critique of Planned Change 

10 

2 

The Od Practioner 

¶ Who is the OD practitioner? 

¶ Competencies of an Effective OD Practitioner 

¶ The Professional OD Practitioner 

¶ Professional Values 

¶ Professional Ethics 

10 

3 

Entering and Contracting 

¶ Entering into an OD Relationship 

¶ Developing a Contract 

¶ Interpersonal Process Issues in Entering and Contracting 

10 

4 

Diagnosing Organizations 

¶ The Need for Diagnostic Models 

¶ Group-Level, Individual-Level Diagnosis 

¶ Methods for Collecting Data 

¶ Techniques for Analyzing Data 

¶ Determining the Content of the Feedback 

¶ Characteristics of the Feedback Process 

¶ Survey Feedback 

10 
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Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

5 
Designing Interventions 

¶ Effective Interventions 

¶ Types of Interventions 

10 

6 

Overview of Interventions 

¶ Interpersonal and Group Process Approaches 

¶ Intergroup Relations Interventions 

¶ Restructuring Organizations 

10 

 Total 60 

 
IV.    Pedagogy 
The course will emphasise self-learning and active classroom discussion of cases. The course 

instructor is expected to prepare a detailed session-wise schedule, showing the topics to be 

covered, the reading material and case material for every session. The pedagogical mix will be 

as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor at the 

beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes 3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project Work 1 60 60 20 
4 Internal Tests 2 45 90 30 

5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  
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VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

How to improve individual, group/team and organizational performance through the 
use of OD techniques or interventions like group dynamics, training, culture change, 
and work-life balance. 
 

VIII.  Reference Material 
 

Text-book 

1. Cummings, T. G. & Worley, C. G. (2009).Organization development and change, 
Canada: South-Western Cengage Learning, Latest Edition 

 

Reference Books 

1. French, Wendell, Cecil Bell and Robert A. Zawacki. Organization Development and 
Transformation: Managing Effective Change, McGraw Hill. Latest Edition 

 
Journals / Magazines / Newspapers 

1. Human Resource Management Review 
2. The International Journal of Human Resource Management 
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BM333: INDUSTRIAL RELATIONS (IR) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ To impart basic knowledge of the Indian Industrial Relation Systems; 

¶ To build awareness of certain important and critical issues in the Indian 
Industrial Relation Systems. 

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Industrial Relation  

¶ Origin, Definition, Scope, Determinant, Socio-Economic, 
Technical, Political factors affecting IR in changing Environment 

¶ Approaches to the study of IR 
Psychological, Human Relation, Socio, Gandhinian approach 
&Itõs Effect on Management 

10 

2 

Trade Union 

¶ Function of Trade Union 

¶ Types & structure of Trade Union 

¶ Impact of globalization on Trade union movement 

10 

3 

Industrial Dispute  

¶ Meaning, Causes 

¶ Industrial Relation Machinery to solve Industrial Dispute: - 
Negotiation, Mediator 

¶ Arbitration- Work Committees, Conciliation, Board of 
Conciliation, Court of enquiry 

¶ Labour Court, Industrial Tribunal, National Tribunal, Role of 
Judiciary & its impact on industrial relation 

10 

4 

Collective Bargaining 

¶ Meaning, Characteristics, Need, Importance, Essential 
Conditions for Success of Collective Bargaining 

¶ Process of Collective Bargaining 

¶ Causes for Failure of Collective Bargaining 
¶ Options in Case of Collective Bargaining 

10 

5 

Workers Participation in Management 

¶ Pre-Requisites, Levels of Participation 

¶ Benefits of Participation. 

¶ Impact of Globalization &Information Technology on IR 

10 

6 

Role of Human Resource Development in Developing 
Industrial Relation - Industrial  

¶ Relation Democracy, Industrial peace 

¶ Salient features of Industrial Employment (Standing order) 
Act1946 

10 

 Total 60 
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IV.    Pedagogy 
 

The course will emphasise self-learning and active classroom discussion of cases. The course 

instructor is expected to prepare a detailed session-wise schedule, showing the topics to be 

covered, the reading material and case material for every session. The pedagogical mix will be 

as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 
 

The exact division among the above components will be announced by the instructor at the 

beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes 3 10 30 10 
2 Presentation/Case Discussion 2 45 90 30 
3 Assignment / Project Work 1 60 60 20 
4 Internal Tests 2 45 90 30 

5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper 
carrying 70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

Understanding of legal dimensions of Human Resource Management. 
 

VIII.  Reference Material 
 

Text-book 

1. N.D. Kapoor (2003), Industrial Laws, , Sultan Chand & Co., Latest Edition 
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Reference Books 

1. C.B.Mamoria (2001), Dynamics of Industrial Relations-, 15th edition, Himalayan 
Publishing House, Latest edition. 

2. S.C. Srivastava (2008), Industrial Relations & Labour Laws, , Vikas Publication, 
Latest edition 

Journals / Magazines / Newspapers 

1. Indian Management 
2. Management Review-IIM Bangalore 
3. Vikalp- IIM Ahmedabad 
4. Human Capital  
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BM305: PROJECT -1 (PRACTICAL) 

 YEAR 3, SEMESTER 5 

I. Number of Credits: 4 

II.  Course Objectives 
The primary objective of the course is to enable the students to investigate in detail a 

topic relating to one of their areas / streams of specialisation, and in the process, 

develop a comprehensive understanding of the area/stream. 

III.  Pedagogy 
For this course, each student will choose his/her faculty guide in the area/stream and 

work on the issue jointly with the faculty.  The students will work on their projects 

individually and not in pairs or teams. The institute may appoint a faculty guide in 

case a student is not able to choose a guide, or if a faculty member is chosen as a 

guide by too many students to allow him to do justice to the students by way of 

guidance. A faculty co-guide may also be appointed for every/any student. 

The investigation will be in the nature of a research through: 

¶ Study of secondary data from books, journal and magazine articles, 
newspaper articles,  websites, electronic and physical databases, etc; 

¶ Primary data collection through interviews, discussions, and other research 
instruments. 

 
The outcome of the research will be a comprehensive report which would contain, 

among others, the following: 

¶ Area of research chosen, with reason 
¶ Literature Review 

¶ Problem Definition 
¶ Research Method 

¶ Data Collection and Analysis 
¶ Conclusions and Recommendations, if any. 

¶ Limitations of the study and lead for further work 
 

The detailed format of the report will be circulated to the students at the beginning 

of the third semester by the faculty guide. 

IV. Internal Evaluation 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the faculty guide on the basis of the regularity and quality of work by the 

student under his/her guidance.  The internal evaluation will be for 30% of the 

course. 

V. External Evaluation 
The University examination will be based on oral presentation, review of studentsõ 

reports and a viva-voceand will carry 70% marks for the course evaluation.  

VI. Learning Outcomes 
At the end of the course, the students should have developed a comprehensive 

understanding of the chosen area of specialisation and the major issues in the area 
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BM361: INFORMATION AND TECHNOLOGY -1 (IT -1) 

(Sectoral Elective-1) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 2 

II.  Course Objectives 

The objective of this course is: 

¶ To help students understand, gain knowledge, and develop an appreciation of 
information and technology management by exploring all aspects of the field. 

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Computing and Data Networks 

¶ Basic network concepts 

¶ Basic operating system concepts 

¶ Basic software engineering concepts 

¶ The Internet 

¶ Network resources and their identification 

¶ Computers, services, resources, host names, host identifiers, port 
addresses, the domain name system, Internet addresses, Uniform 
Resource Locator (URL), Uniform Resource Identifier (URI) 

¶ Security 

10 

2 

E-Commerce 

¶ Technology Infrastructure for E-commerce 

¶ Internet and World Wide Web 

¶ E-commerce Infrastructure 

¶ Building an E-commerce Website 

¶ Online Security and Payment Systems 

¶ Online Retailing and Services 

¶ Online Content and Media 

¶ Social Networks, Auctions, and Portals 

10 

3 

Cybercrime and laws 

¶ Computer Misuse 

¶ Unauthorized Access  

¶ Reform Efforts Criminalization 

¶ Over-Criminalization and Prosecutorial 
DiscretionUnderstanding crime in the information age 

¶ Cyberspace and the transformation of criminal activity 

10 

 Total 30 

 
IV.    Pedagogy 

The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 
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Classroom Contact Sessions 

Classroom Contact Sessions é About 24 Sessions 
Assignments é About 04 Sessions 
Feedback é About 02 Sessions 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentations 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Historical concepts of operating systems. 
¶ Techniques in analysis of sequences in electronic crime 

¶ Comprehend motivational factors in deviant behavior of computer criminals. 

¶ Data transferring from input devices to electronic media. 
 

VIII.  Reference Material 
 

Text-book 

There is no single text/ reference book suggested by the faculty. However, faculty 
will draw the study material from various sources on the given topics. Various 
government reports, developmental studies and Sectoral reports can be a part of the 
study material.  

Journals / Magazines / Newspapers 

1. The IUP Journal of Information Technology  
2. International Journal of Information Sciences and Application 
3. ACM Journal on Emerging Technologies in Computing Systems 
4. International Journal of Mobile Communication & Networking 
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BM371: HEALTH CARE MANAGEMENT -1  (HCM -1) 

(Sectoral Elective-1) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 2 

II.  Course Objectives 

The objectives of this course are: 

¶ To help students understand, gain knowledge, and develop an appreciation of 
health care management by exploring all aspects of the field. 

¶ To provide a foundation of applying managerial knowledge within health care 
sector.  

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Hospital Planning and Medical Care 

¶ Steps involved in Hospital planning 

¶ Managing patient care service 

¶ Managing support services 

¶ Administration and Engineering service 

10 

2 

Health Sector Financing and Reforms 

¶ Health care financing in India and developed nations 

¶ National health spending 

¶ Health sector reforms 

¶ Resource generation for hospitals 

¶ Hospital financing alternatives 

10 

3 

Role of Private Sector in Health Care 

¶ Private health sector 

¶ Expanding the private sector health care financing 

¶ Public- private mix in health care sector 

¶ Legal issues in health care sector 

10 

 Total 30 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 24 Sessions 
Assignments é About 04 Sessions 
Feedback é About 02 Sessions 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 
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V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentations 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

The relationship of social need for health care services and contemporary issues 
prevailing to it.  

 
VIII.  Reference Material 

 
Text-book 

1. S.L.Goel, Health Care Policies and Programmes,  Deep and Deep Publications Pvt 
Ltd, Latest Edition 

  
Reference Books 

1. G.D. Kunders, Designing for Total Quality in Health Care, Prism Books Pvt. Ltd., 
Bangalore, Latest Edition 

2. B.M. Sakharkar, Principles of Hospital Administration and Planning, Jaypee Brothers 
Medical Publishers Pvt. Ltd., Latest Edition 
 
Journals / Magazines / Newspapers 

1. International Journal of Health Planning and Management 
2. Health Policy and Planning Journal 
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BM381: BANKING AND INSURANCE -1 (B & I -1) 

(Sectoral Elective-1) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 2 

II.  Course Objectives 

The objective of this course is: 

¶ To equip the students with the knowledge of basic banking operation and 
Insurance industry. 

¶ Recognize opportunities brought about by the dramatic changes that have 
occurred in the past decade in the banking and insurance industry. 
 

III.    Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Banking Services 

¶ Indian Banking system 

¶ Banking products and Services 

¶ Aspects of Bank Management 

¶ Risk Management in Banking 

¶ Asset ð Liability in Banking  

¶ Management of NPA 

¶ Technology and CRM in Banking 

¶ Contemporary issues in Indian banking 

10 

2 

Managing Banking ServicesñCurrent Issues and Future 
Challenges 

¶ Deposit Services 

¶ Banker - Customer relations 

¶ Opening and Operating of Bank Accounts 

¶ Pass Book 

¶ Cheques 

¶ Payment and collection of Cheque;  

¶ Duties and responsibilities of paying and collecting banker;  

¶ Protection available to paying and collecting bankers under 
Implication of endorsements and bouncing of Cheques and Forged 
instruments 

10 

3 

Origin and development of insurance sector 

¶ Objective and process of risk management 

¶ Types and structure of insurance plans; 

¶ Investment pattern and policies of insurance companies 

¶ Challenges of insurance marketing 

¶ Role of IRDA 

¶ Pension funds in India 

10 

 Total 30 
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IV.    Pedagogy 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing the 

topics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 24 Sessions 
Assignments é About 04 Sessions 
Feedback é About 02 Sessions 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1  Quizzes  3 10 30 10 
2 Presentations 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute -level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Knowledge about various functions associated with banking. 

¶ Practice and procedures relating to deposit and credit, documentation, 
monitoring and control. 

¶ An insight into banking services and banking technology. 

¶ Understanding about the insurance sector and its products. 
 

VIII.  Reference Material 
 

Text-book 

1. BhartiPathak, Indian Financial System, Pearson Education, Latest Edition 
2. Gupta, P K. , Fundamentals of Insurance, Himalaya Publishing House, Latest 

Edition 



 

© CHARUSAT 2014  Page 184 of 240 
 

 
Journals / Magazines / Newspapers 

1. Journal on Banking Financial Services &Insurance Research 

2. The Indian Banker 
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BM391: TOURISM AND HOSPITALITY MANAGEMENT -1  

(THM -1) 

(Sectoral Elective-1) 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 2 

II.  Course Objectives 

The objective of this course is: 

¶ To help students understand, gain knowledge, and develop an appreciation of 
the multifaceted elements of hospitality management by exploring all aspects of 
the field. 

 
III.  Course Outline 

 
Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction to the field 
¶ Hospitality Management/Industry 

¶ Origin & Nature 

¶ Evolution and Growth of Hospitality Industry 

¶ Hospitality Industry in Today's Scenario 

¶ Importance of Hospitality Management 

10 

2 

Tourism and Hospitality 

¶ Definition of Tourism 

¶ Evolution of Tourism Industry 

¶ Components of Tourism 

¶ Concept of Domestic & International Tourism 

¶ Basic Travel Regulation 

¶ Significance & Impacts of Tourism 

¶ Socio ð Cultural, Economic & Environmental 

¶ Typologies of Tourism 

¶ Travel Motivators 

¶ Tourism Products of India (World Heritage Countries) 

10 

3 

Marketing for Hospitality and Tourism  

¶ Service Characteristics 

¶ Segmentation 

¶ Targeting and Positioning of Hospitality Industry 

¶ Marketing Mix and Marketing Strategies for Hospitality and 
Tourism 

10 

 Total 30 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The 

course instructor is expected to prepare a detailed session-wise schedule, showing 
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thetopics to be covered, the reading material and case material for every session. The 

pedagogical mix will be as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 24 Sessions 
Assignments é About 04 Sessions 
Feedback é About 02 Sessions 
The exact division among the above components will be announced by the instructor 

at the beginning of the semester as a part of detailed session-wise schedule. 

V.       Internal Evaluation 
 
The studentsõ performance in the course will be evaluated on a continuous basis 

through the following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage of 
total internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentations 2 30 60 20 
3 Synthesis Reports 2 60 120 40 
4 Viva-voce 1 60 60 20 
5 Attendance and Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation 

marks for the course. The Institute-level evaluation will constitute 30% of the 

total marks for the course. 

VI. External Evaluation 
 

The University examination will be for 70 marks and will be based on practical and a 
viva-voce. 

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ Describe the relationship of human/social need for hospitality services. 
¶ Define the goals of various hospitality elements and related products and services. 

 
VIII.  Reference Material 

 
Text-book 

1. Stephen Ball, Jones Peter, Kirk David and Lockwood Andrew - Hospitality 
Operations: A System Approach, Cengage Learning, Latest Edition 

Reference Books 

1. Walker, J, R. (2010). Introduction to hospitality management, Pearson Education, 
Latest Edition 
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Journals / Magazines / Newspapers 

1. Journal of Hospitality and Tourism Management  
2. Indian Journal of Hospitality and Tourism Management 
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HS124: PROFESSIONAL COMMUNICATION 

YEAR 3, SEMESTER 5 
 

I. Number of Credits : 2 

II.  Course Objectives 

¶ To hone and sharpen Professional Communication Skills of students 

¶ To prepare globally and multi-culturally competent communicators and 

professionally compatible cadre of future professionals. 

¶ To equip and empower students to qualify and successfully clear all the phases of 

selection procedure for on and off campus interviews. 

 
III.  Course Outline 

 

Module 
No. 

Title/Topic  
Classroom 
Contact 
Sessions 

1 

An Introduction Professional Communication 

¶ Concept & Applications of Professional 
Communication 

¶ Rhetoric in Professional Communication 

¶ Importance of Ethos, Logos, and Pathos in 
Professional Communication 

03 

2 

Cross-cultural Communication and 
Globalization 

¶ Basic Concepts: Culture, Globalization and Cross-
cultural Communication 

¶ Social and People Skills 

¶ Communicating with People of Different Cultures 

¶ Conflicts in Cross-cultural Communication and 
Tactics / techniques to resolve them 

08 

3 

Group Discussion and Personal Interviews 

¶ Cover Letters and Resume 

¶ Styles, Formats and Content of Cover Letters 

¶ Types of Resume 

¶ Concept and Rationale of Group Discussion 

¶ Skills and Aspects assessed in Group Discussion 

¶ Concept and Rationale of Personal Interview 

¶ Types of Personal Interview 

10 

4 

Group Dynamics and Leadership 

¶ An Introduction to Group Dynamics and 
Leadership 

¶ Groups and their Structures 

¶ Roles and Functions of Members in Groups 

¶ Leading a Group 

¶ Types of Leadership/Leaders 

05 



 

© CHARUSAT 2014  Page 189 of 240 
 

¶ Roles and Functions of a Leader 

¶ Characteristics of an effective Leader 

5 

Statement of Purpose (SOP) 

¶ Concept and Rationale of Statement of Purpose 

¶ Statement of Purpose as a part of Selection Process 

¶ Types, Format and Nature of Statement of Purpose 

¶ Content and Process of Statement of Purpose 

04 

Total 30 

 

IV. Pedagogy 

Teaching will be facilitated by reading material, discussions, task-based learning, 

projects, assignments and interpersonal activities like group work, independent and 

collaborative study projects and presentations, etc. 

V. Evaluation 

Internal Evaluation 

Studentsõ performance in the course will be evaluated on a continuous basis through 

the following components: 

 
 

 
External Evaluation 

University Practical Examination will be for 70 marks to be conducted at the end of 

the semester. Details are: 

 

 
VI. Learning Outcomes 

 
After successfully passing through this course, the students would have ð 

¶ Gained thorough understanding and proficiency in various Professional 

Communication Skills. 

Sl. 
No. 

Component Number 
Marks per 
incidence 

Total 
Marks 

1 Assignment 02 05 10 
2 Project 01 15 15 
3 

Attendance 05 

Total  30 

Sl. No. Component Number Marks per incidence 
Total 

Marks 

1 Practical / Viva 01 70 70 

Total  70 
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¶ Developed awareness and competence in cross-cultural communication in their 

personal, academic and professional environments. 

¶ Been empowered and confident to prepare impressive RESUMEs, and crack 

further phases of interview successfully. 

 

VII.  Reference Books 

1. Koneru, A. Professional Communication, Tata McGraw Hill Education Private 

Limited, Latest Edition 

2. Disanza, J.R. &Legge, N. Business and Professional Communication, Pearson 

Education, Latest Edition 

3. Anandamurugan, A. Placement Interviews ð Skills for Success, Tata McGraw Hill    

Education Private Limited, Latest Edition 

4. Raman, M & Singh, P. Business Communication,  Oxford University Press, Latest 

Edition 

5. Adair, J. Adair on Leadership, CREST Publishing House, Latest Edition 
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Bachelor of Business Administration (BBA) 
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BM306: ENTREPRENEURSHIP DEVELOPMENT AND 

INNOVATION MANAGEMENT  (EDIM)  

YEAR 3, SEMESTER 6 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ To enable the students to appreciate the importance of entrepreneurship and 
innovation and to help them realise the need for collaboration and 
networking in the management of any functional area of management; and 

¶ To provide the necessary foundation for all other courses based on 
management practices across the world. 

III.  Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

Introduction  

¶ Concepts of entrepreneur 

¶ Entrepreneurship and entrepreneur 

¶ Characteristics and competencies of a successful entrepreneur 

¶ General functions of an entrepreneur 

¶ Type of entrepreneurs 

¶ Role of entrepreneur in economic development 

¶ Distinction between an entrepreneur and a manager 

¶ Entrepreneur and Intrapreneur 

10 

2 

Growth of Entrepreneurship 

¶ Emergence of entrepreneurship 

¶ Economic and non-economic factors for stimulating 
entrepreneurship development 

¶ Obstacles to entrepreneurship development in India 

¶ Growth of entrepreneurship in India 

10 

3 

Role of the Government in Entrepreneurship Development  

¶ Concept and meaning of entrepreneurship development 

¶ Need for entrepreneurship development programmes (EDPs) 

¶ Objectives of EDPs 

¶ Organizations for EDPs in India 

¶ NIESBUD, SISI ð their roles and activities 

10 

4 

Women and Entrepreneurship  

¶ Concept of women entrepreneurship 

¶ Reasons for growth of woman entrepreneurship 

¶  Problems faced by them and remedial measures 

10 

5 

Venture promotion and Project Formulation  

¶ Concept of projects classification of projects and project report 

¶  Project identification and selection; Constraints in project 
identification 

10 
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Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

¶ Techniques of Project Identification 

¶ Significance, contents, formulation of project report 

¶ Need for Project Formulation 

¶ Elements of project Formulation 

¶ Guidelines for formulating a project report 

¶ Specimen of a project report 

¶ Concepts of project appraisal 

¶ Methods of projects appraisal 

6 

Financing of Enterprise  

¶ Need for financial planning, Sources of short ð term and long ð 
term finance to entrepreneurs 

¶ Institutional finance to entrepreneurs 

¶ Commercial banks and financial institutions like IDBI, IFCI, 
ICICI, SIDBI, SIDCO and SFCs ð their roles and activities 
training to the financing of small enterprises, Concept of 
venture capital 

10 

 Total 60 

 
IV.    Pedagogy 

 
The course will emphasise self-learning and active classroom discussion of cases. The course 

instructor is expected to prepare a detailed session-wise schedule, showing the topics to be 

covered, the reading material and case material for every session. The pedagogical mix will be 

as follows: 

Classroom Contact Sessions 

Classroom Contact Sessions é About 45 Sessions 
Assignments é About 05 Sessions 
Presentation é About 05 Sessions 
Management Exercise/ Stimulations/Game            é About 02 Sessions 
Feedback é About 03 Sessions 

 
The exact division among the above components will be announced by the instructor at the 

beginning of the semester as a part of detailed session-wise schedule. 
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V.       Internal Evaluation 
 

The studentsõ performance in the course will be evaluated on a continuous basis through the 

following components: 

Sl. 
No. 

Component Number 
Marks 

per 
incidence 

Total 
Marks 

Percentage 
of total 
internal 

evaluation 
1 Quizzes  3 10 30 10 
2 Presentation/ Case Discussion 2 45 90 30 
3 Assignment / Project work 1 60 60 20 
4 Internal Tests 2 45 90 30 
5 Attendance and Class Participation  30 10 

Total 300 100 
The total marks will be divided by 10 and declared as Institute-level evaluation marks 

for the course. The Institute-level evaluation will constitute 30% of the total marks for 

the course. 

VI. External Evaluation 
 

The University examination will be for 3 hours and will be based on a written paper carrying 
70 marks.  

VII.  Learning Outcomes 
 

At the end of the course, the student should have developed: 

¶ The functional areas of management and the roles managers assume for managerial 
performance.    

VIII.  Reference Material 
 

Text-book 

1. S. S. Khanka, Entrepreneurial Development ðS. Chand Publication, Latest Edition 

2. C. B. Gupta and S. S. Khanka, Entrepreneurship and Small Business Management- 
Sultan Chand & Sons, Latest Edition 

Reference Books 

1. David H. Holt, Entrepreneurship ð New Venture Creation ð PHI Publication, Latest 
Edition 

2. Beaver , Small Scale Industry and Entrepreneurship ð PHI Publication, Latest Edition 
3. Entrepreneurship ð Lal Sahai; Excel Publication, Latest Edition 

 
Journals/Magazines   

1. Harvard Business Review 
2. Academy of Management Review 
3. California Management Review 
4. Vikalpa 
5. IIMB Management Review 
6. Decision 
7. Indian Management 
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BM307: INTERNATIONAL BUSINESS (IB)  

YEAR 3, SEMESTER 6 
 

I. Number of Credits : 4 

II.  Course Objectives 

The objectives of this course are: 

¶ To expose the students about how and why countries differ; 

¶ To present a thorough review of the International Business environment; and 

¶ To help the students understand the different acquiring tools of international 
Business. 
 

III.  Course Outline 
 

Module 

No. 
Title/Topic  

Classroom Contact 

Sessions 

1 

International Business Environment 

¶ Globalization ð Forces, Meaning dimensions and stages in 
Globalization 

¶ Introduction to theories of International Trade by Adam 
Smith, Ricardo and Ohlin & Heckler  

¶ Trading Environment of International Trade 

¶ Tariff and Non-tariff Barriers 

¶ Trade Blocks 

¶ Rise of new economies like Japan, South East Asia and China 
as compared to India 

10 

2 

Country Risk Analysis 

¶ Political, Social and Economic ð Cultural and Ethical 
practices 

¶ Responsibilities of International Business 
Managing Multinational Enterprises 

¶ Problems and Potential 

¶ Multinational Service Organizations 

¶ Indian companies becoming Multinationals 

¶ Potential, Need and Problems 

10 

3 

Introduction to International Financial Management 

¶ Balance of Trade and Balance of Payment  

¶ International Monetary Fund, Asian Development Bank and 
World Bank 

¶ Financial Markets and Instruments 

¶ Introduction to Export and Import Finance  

¶ Methods of payment in International Trade 

¶ Introduction to current EXIM policy 

10 

4 

Bilateral and Multilateral Trade Laws 

¶ General Agreement on Trade and Tariffs (GATT) 

¶ World Trade Organization 

¶ IPR, TRIPS, TRIMS, GATS 

10 




